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Actions Speak

Actions Speak
At Cox Enterprises we believe we’re defined by our actions, not our intentions.
Over the last two years we’ve made important progress against our social
responsibility objectives by remaining true to our beliefs and by acting boldly –
to give back to our communities, take care of one another and serve as good
stewards of our natural environment.
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PERSPECTIVES

Acting Now.
For Tomorrow.
A MESSAGE FROM COX ENTERPRISES CHAIRMAN JIM KENNEDY

To Our Stakeholders:
Cox Enterprises’ second Corporate Social
Responsibility Report comes at a special
moment in the history of our company –
the 10th anniversary of the national sustainability program we call Cox Conserves.
In the decade since we launched this
landmark initiative, we have achieved
steady and meaningful progress against
our three goals: sending zero waste to
landfill by 2024 and becoming carbon
and water neutral by 2044. I am inspired
by the commitment to these goals that I
see across every part of our organization
and the new ideas employees share with
us. Cox’s commitment to sustainability
and social responsibility as a whole
remains unwavering. More than ever,
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we seek to inspire eco-friendly activity
among our employees, operations and
communities. We believe it is important
to be a positive contributor to society.
We approach this work with a simple
philosophy: Actions, not words, define
our success. Only an agile sustainability
strategy, consistently executed, will
lead us forward to reach our aggressive
environmental goals. Ours is a culture
that sets aside fruitless debate. When it
comes to the environmental threats we
face together, it’s clear that challenges
abound and action is essential.
Whether it is by making our facilities
more efficient and generating more clean
energy, reducing our water consumption,

or recycling or repurposing the materials
we use – all are measures that improve
our operational efficiency and make
our businesses stronger. We are also
expanding our reach beyond existing

Actions, not words,
define our success.
Cox businesses. Through our Seven
Islands Environmental Solutions subsidiary,
we are pursuing opportunities to incubate
emerging sustainable technologies. I am
excited about the opportunity to innovate
and build businesses around new environmental solutions.

Shown above is Cox Enterprises Chairman Jim Kennedy in front of the USS Midway Museum in San Diego. The James M. Cox Foundation made a $1.5 million grant
to expand its one-of-a-kind learning laboratory that serves 50,000 students each year through its STEM-oriented educational programs. The late Barbara Cox, daughter
of company founder James M. Cox and mother of Jim Kennedy, christened the Midway in 1945.

Cox Conserves is the centerpiece of
our social responsibility agenda, but
our commitments extend further, encompassing philanthropy, volunteerism and
the development and engagement
of our people. We’re proud of the James
M. Cox Foundation’s leadership role to
support innovative solutions to address
important needs like strengthening early
childhood education, expanding access
to sustainably grown, locally sourced
food, improving the experience of hospital
patients receiving treatment for serious
illnesses, and many others. Each year
Cox employees volunteer thousands of
hours of their time to support charities
in their community. They represent a
powerful source of good to improve lives
and protect the environment. And within

our businesses, we are committed to
a workplace culture that is diverse and
inclusive and that offers every employee
a pathway to develop their talents and
find fulfillment in their work.
As we continue our progress toward our
sustainability goals, the 60,000 employees
of Cox Enterprises represent an immense
resource to drive even better outcomes.
Today we’re finding new ways to leverage
their talent, energy and commitment.
Through Cox Conserves and You, we
are engaging employees at a higher level,
gathering their best ideas for operational
improvement and motivating our colleagues to take sustainable actions in
their personal lives. I’m enthusiastic
about their contributions to date and

look forward to the collective impact
we will make in the years to come.
When I reflect upon our purpose as
an organization, I am reminded of the
unforgettable words of Dr. Martin Luther
King, Jr.: “Life’s most persistent and
urgent question is, ‘What are you doing
for others?’” Today and every day, as
individuals and as an organization, we
want to answer that question with actions
that benefit the communities we serve.
Sincerely,
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PERSPECTIVES

The Sustainability-Innovation
Connection
A CONVERSATION WITH ALEX TAYLOR,
PRESIDENT AND CHIEF EXECUTIVE OFFICER

Q

being enabled by advances in
technology. We see innovation
and sustainability as critically
linked because we must create
a far more efficient world for
today and tomorrow.

: You’re clearly focused on exploring
new technologies and investing in
innovation. What’s the connection
between that strategic emphasis
and making Cox Enterprises a
more sustainable company?

A: Technology is all about empowering
people to do things differently – and
usually more efficiently. If you think
about companies such as Open
Table, Uber, Google and Amazon,
they all rely on technological innovation to disrupt the norm. At Cox, we
believe technological innovation is
critical not only for business success
but also to help solve some of the
biggest challenges facing our planet.
Clean energy like solar is becoming
much more affordable. The sharing
economy is conserving resources and
reducing congestion. Telemedicine
and digital innovations are improving health care. All these trends are
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Q

: The emphasis on innovation
is not a new one for Cox, is it?

A: Gov. James M. Cox, my greatgrandfather, was a creative thinker
and innovative leader; you’d have
to be to create a company that
has thrived for generations. His
son – Jim Cox Jr. – was focused on
new technologies like broadcast
radio and TV. Jim Kennedy, our
chairman, has grown the company’s
revenues by more than 10 times
since 1988 by investing in and
expanding our cable business and
seizing on technological advances
such as the rapid adoption of the

Technology is all about
empowering people to
do things differently –
and usually more efficiently.
Internet. Lately, we’ve been focused
on new technologies that deliver
greater speeds and more capacity
in our broadband business. We’ve
also placed some bets on new ways
to grow audiences and place ads in
media. And in automotive, we’re
pushing our horizons to international
markets. It is an exciting time, and
I couldn’t be more grateful for the
energy and innovative spirit of the
women and men of Cox who have
kept the company competitive and
on the cutting-edge for more than
a century.

Q

in Techstars Atlanta and having a
strong presence in the innovative
scene at Ponce City Market will
hopefully jumpstart a healthier
startup economy in the city. It’s
good for Atlanta; therefore, it’s
good for us.

: Cox has partnered with Techstars
and was instrumental in bringing
this startup accelerator to Atlanta.
What motivated you to pursue
that initiative?

A: A strong healthy company can’t
stand alone in the world. We need
strong, vibrant cities, filled with talented employees who are motivated
to seek new opportunities and push
us forward. I’ve always thought
Atlanta, the home of our corporate
headquarters, should be one of
the nation’s leading startup and
new business hubs. We should be
developing, attracting and keeping
entrepreneurs in our city and region.
We have a lot of mature Fortune
500 companies – think Coca-Cola,
UPS and the Home Depot – but not
a big startup scene like Boulder,
Austin or Boston. Our investment

Q

: In addition to deployment of
renewable energy technologies
across Cox facilities, Cox created
Seven Islands Environmental
Solutions to invest in green technology projects. What was the
impetus for Seven Islands, and
where do you see the most exciting
opportunities in that business?

which is massive – and narrowed
likely areas of investment down to
energy management, water treatment and sustainable agriculture.
If the last decade has taught us
anything, it’s that in addition to the
clear social responsibility benefits,
there is a real revenue upside in
emerging green technologies.
We’re intent on being a significant
player in that business – and for all
the right reasons. Stay tuned for
more to come on that soon.

A: Seven Islands was created to be
a holding company for our Cox
Conserves clean tech investments.
We’ve done a review of the opportunities in the sustainability universe –
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COX CONSERVES

Act Sustainably
In 2007, Cox Enterprises embarked on an ambitious national initiative we call Cox
Conserves. Our vision: to drive positive environmental change – inside our organization,
among our stakeholders and within the communities we serve. In the decade since,
we’ve made meaningful progress in our journey to become a more sustainable
company. Our investments, which total more than $100 million, have enhanced the
efficiency of our operations, improved facilities to save energy and reduce waste,
and supported environmental nonprofits. We’re also proud of the impact of the Cox
Conserves Heroes program and the Chairman’s Cup, which have empowered individuals
and employees to take action where they live and work. This is a strategy for the long
term. Our commitment to environmental sustainability is enduring, and we will continue
to achieve progress in the years ahead.
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GOAL
Zero Waste
to Landfill by

2024

OUR FOCUS AREAS
OUR PROGRESS SINCE 2007
CO2 offset

82,000
tons

GOAL
Carbon
Neutrality
by

2044

Water saved
through conservation

57 million
gallons

Waste diverted

97,000
tons

OUR 2016 PERFORMANCE
CO2 offset

17,000
tons

Water saved
through conservation

GOAL
Water
Neutrality
by

4.2 million
gallons

Waste diverted

36,000
tons

2044
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COX CONSERVES / EMPLOYEE ENGAGEMENT

Employee Engagement
Conservation is more than a corporate priority. It’s a mindset we encourage every Cox
employee to adopt and apply to their lives. We’re constantly looking for ways to enable,
inspire and reward positive change – whether in the office, during weekend service projects
or when employees are home with their families. Our employees’ efforts are an important
contributor to our progress toward our Cox Conserves sustainability goals.

761,000 gallons
Water saved

MAKING SUSTAINABILITY A WAY OF LIFE

enough to fill
28,000 bathtubs

COX CONSERVES AND YOU
There are almost limitless ways to
become greener at work and at home,
but most of us often need a little education and encouragement to get started.
That’s why we launched Cox Conserves
and You, our employee engagement
platform to promote more sustainable
decisions and behaviors. Its centerpiece
is a fun, social website that challenges
employees to take action. Participants
can join campaigns and earn points and
rewards for practicing recommended
green behaviors, and they can comment
and “like” actions by co-workers.
There are more than 700 environmental
actions employees can undertake, from
holding a virtual meeting instead of
traveling to purchasing a vehicle with
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Most Popular Actions
by Cox Employees:

improved fuel economy. To date,
Cox employees have completed
more than 50,000 individual actions.

Cook a meal
at home
Turn off the
faucet while
brushing teeth

Wash a full
load of laundry
If you must
print, print
double-sided

1,018,000 lbs
Reduction in
CO2 emissions

the equivalent of
2.5 railcars’ worth
of coal burned

68,000 lbs Waste
diverted from
landfills
30 dumpsters’ worth

Wash a load
of laundry
in cold water

ACTION
PRODUCES
RESULTS
Scott Binney from Cox Media Group
Boston has proved to be a superstar
in this program, earning over
56,000 points and saving
25,725 kWh of energy,
enough to power
New York City for
15 seconds

As of the end of 2016.

Chairman’s Cup
Named for our Chairman Jim Kennedy and celebrating its fifth anniversary in 2016, the Chairman’s Cup is an employee
recognition program that rewards individuals and teams for creating and implementing sustainable practices at Cox
locations. One winner is chosen from each of Cox’s divisions and receives a trophy and $12,500 to donate to a local
environmental nonprofit of choice, provided by the James M. Cox Foundation.

2016 WINNERS
Cox Communications
CCI Supply Chain Management has long
been recognized for leading sustainability
within its division, but the group raised
the bar on its efforts in 2016. Among the
team’s roster of initiatives, one generated
especially significant savings: the responsible selling and recycling of obsolete
set-top boxes, modems and network
and facilities assets. This initiative drove
an average of $3.3 million in savings
annually, and helped avoid more than
$530,000 in disposal costs.
Cox Media Group
CMG Tulsa Radio participated in the
ScoreCard Program created by nonprofit
startup Sustainable Tulsa. The initiative
encouraged staff to have an employee
coffee cup exchange, eliminate polystyrene foam and begin recycling plastic
and aluminum. Of the 25 businesses
selected to participate, CMG Tulsa Radio
finished with one of the highest scores.
The team also went paperless and continues to adopt new ways to promote
sustainable practices.
Cox Automotive
Aerators are small faucet filters that cost
less than a dollar each and reduce water
flow in bathroom sinks without affecting
heat or pressure. After a Manheim Denver
team installed them in every sink at their
location, the group estimated significant
dollar savings while conserving meaningful amounts of water in a region known
for droughts. The success of this project
led to the creation of tool kits, comprised

of supplies and instructions, that were
created and distributed to 8 other auction
sites where the positive results of “Project
Aerator” were replicated.
Cox Enterprises
The CEI Fleet Department compared
its 2016 vehicle replacement needs with
new and updated technologies available
from auto manufacturers. Research
helped the department identify 491 new
vehicles for CCI and Autotrader that
would improve the fleet’s fuel efficiency,
increase safety and decrease emissions.
The increase in fuel economy will avoid
217 tons of vehicle emissions annually,
the emissions equivalent of driving more
than 471,000 passenger car miles.

2015 WINNERS
Cox Communications
Cox Communications Phoenix partnered
with local news affiliates to conduct
community outreach through recycling
drives. The events were marketed through
public service announcements. Recycled
electronics were sold, with a portion of
the proceeds going to Cox charities. This
program resulted in 12.5 tons of waste
being diverted from landfills.

22 percent reduction in trash collection
expenses and 44 percent diversion of
total waste from the landfill.
Cox Automotive
At the vAuto Genius Labs, Cox employees
implemented a zero waste to landfill initiative that educated all employees about
recycling and composting activities via
“Trash Talks.” Recycling and composting
containers were placed throughout the
building, and disposable cups and plates
in break rooms were replaced with ceramic
dishes and silverware. Their actions
reduced trash by 77 percent and
diverted 2.9 tons of waste from landfills.
Cox Enterprises
CEI’s Legal and Records Coordinator
Community provided new record
management guidelines and tools to
encourage employees to purge unnecessary electronic records and recycle
or shred hard copies of expired records.
Through recycling efforts and reduction
of operating expenses for data centers,
the program yielded 172 kWh in energy
savings, saved more than 200,000 gallons of water, diverted 94 tons of waste
from landfills and saved 486 trees.

Cox Media Group
Employees at Seattle’s KIRO-TV created
visual boards with sample items attached
to educate employees on proper disposal
of trash. The location partnered with
composting, trash and recycling vendors
to incorporate hazardous waste disposal
options and to document the effectiveness
of its efforts. Their work resulted in a
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COX CONSERVES / PARTNERSHIPS

Partnerships
Cox Enterprises enjoys longstanding collaborative environmental partnerships with The Trust for
Public Land, American Rivers and Ocean Conservancy. Cox also actively supports a wide variety
of local environmental organizations in communities across the country. These relationships allow
us to magnify our impact by engaging employees and members of the communities we serve and
by identifying projects most in need of support.

DEMONSTRATING NATIONAL LEADERSHIP
AMERICAN BUSINESS
CLIMATE PLEDGE
On October 19, 2015, Cox Enterprises
joined the White House for the American
Business Act on Climate Pledge, uniting
with 80 other leading companies to
further efforts around carbon mitigation,
sustainability and resiliency. Our pledge
is comprised of Cox Conserves goals of
zero waste to landfill by 2024, as well as
becoming both carbon and water neutral
by 2044.
WHITE HOUSE WATER SUMMIT
Cox participated in the White House Water
Summit, held in 2016 in conjunction with

the United Nations World Water Day.
We joined more than 150 organizations
representing the private, government,
academic and nonprofit sectors to
demonstrate an ongoing commitment
to water conservation.
INVESTING IN INNOVATION
Cox has made a major commitment
to investments in innovative sustainable
technologies outside the scope of our
existing operational footprint. This
incudes the establishment of Cox-owned
Seven Islands Environmental Solutions,
which has launched renewable energy
and waste diversion projects.
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The James M. Cox
Foundation has donated

$800,000,

nearly
as part of Cox Conserves
Heroes program with
The Trust for Public
Land, to environmental
nonprofits honoring

178 volunteers
nationwide.

STRONGER TOGETHER: VITAL PARTNERSHIPS

Public lands are the pride of our nation.
They are places that people of all ages
and from all walks of life depend on for
food, water, recreation and enjoyment
of nature’s beauty. But these wild places
are under threat. And in many cities, one
in three residents lacks access to a park
or natural area. Our open spaces are
disappearing at the incredible rate of
6,000 acres per day.

The Trust for Public Land (TPL) is working
to change this. TPL is a national nonprofit
land conservation organization that protects parks, community gardens, historic
sites, rural lands and other natural places,
ensuring livable communities for generations to come. Its goal: ensure that every
child has access to a safe place to play
in nature.
Cox Conserves Heroes is a national awards
program created by Cox Enterprises and
TPL that honors volunteers who share
this vision by creating or preserving outdoor places in our local communities.
In each of our participating markets,
we ask the public to nominate volunteers
who are making a difference. Winners
receive funds for donation to environmental nonprofits of their choice, fueling
further support of organizations that are
helping to protect the natural world.

The U.S. has more than 2.9 million miles
of rivers. And while rivers have historically
been sources of life, today, almost half of
U.S. waterways are too polluted for fishing
and swimming. Forty percent of North
America’s freshwater species are at risk
of extinction.
Pollution, habitat destruction and the
growing threat of climate change imperil
our country’s rivers – and put sources of
food and drinking water at risk. American
Rivers is the leading conservation organization standing up to help the future of
our rivers change course. Founded in
1973, American Rivers has more than
65,000 members and supporters, and
its board is currently chaired by Alex
Taylor, Cox Enterprises’ executive vice
president and chief operating officer.
Cox employees work with American
Rivers on waterway cleanups throughout
the year in various locations across the
country. Our support helps ensure clean
water, revitalize fish and wildlife habitats,
improve flood protection, stop polluted
runoff and sewage spills, and leave a
legacy of healthy rivers.
In 2016, we celebrated the 25th anniversary
of the American Rivers National River
Cleanup Program with public service
announcements through Cox Communications and Cox Media Group. On Earth
Day, Cox employees from government
affairs, the Washington Bureau and
Rare.us partnered with American Rivers,
Anacostia Watershed Society and
Groundwork to remove 2,635 pounds
of trash from Kenilworth Park along the
Anacostia River in Washington, D.C.

Employees from Cox Communications,
Cox Media Group and Cox Automotive
participated in our first Team Cox river
cleanup in Tulsa, Oklahoma. Volunteers
removed an estimated 3,000 pounds of
waste along the Arkansas River.
The oceans are much more than just a
place to catch a wave. They’re a source
of food, both for animals and for more
than 2.6 billion people worldwide who
rely on them for protein. Oceans are
also a major employer: America’s ocean
and coastal economy supports roughly
2.3 million jobs.
Our oceans’ continued abundance
depends on people working to protect
waters from threats like pollution, overfishing and the effects of climate change.
Ocean Conservancy educates and
empowers citizens to take action.
Informed by science, the organization
guides policy and engages people in
protecting our oceans and their wildlife
for future generations.
Cox Enterprises annually partners with
Ocean Conservancy on beach cleanups
from coast to coast. In Orange County,
California, 282 volunteers from Autotrader,
Cox Communications, Kelley Blue Book
and Manheim picked up nearly 1,000
pounds of trash – Cox’s biggest cleanup
to date. In 2015, Cox Communications
Southeast employees joined Manheim
Pensacola colleagues to remove 215
pounds of trash from Johnson Beach
on Perdido Key, Florida.
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COX CONSERVES / CARBON REDUCTION

Carbon Reduction
Cox understands that the most essential way to operate in an environmentally responsible manner is
to limit our consumption of carbon-based sources of energy. That’s why we’ve committed to make our
business carbon neutral by 2044. It’s a big challenge, but we believe we can accomplish that goal
by undertaking comprehensive efficiency measures both big and small – from installing more energyefficient fixtures in our facilities to practicing smarter management of our vehicle fleet.
COX GOAL:

CARBON NEUTRALITY BY 2044
One of the landmark goals of Cox
Conserves is to make our company
100 percent carbon neutral by 2044.
We’ve made great progress toward this
aim by deploying renewable energy
resources, taking conservation measures
and operating a more sustainable fleet.
Since 2007, we have offset 82,000 tons
of carbon through our energy-conserving
activities. In 2016 alone, we offset
17,000 tons – enough to power 2,275
homes annually.
These accomplishments are the product
of dozens of sustainability projects across
our organization. Notable initiatives include:
• WSB-TV’s comprehensive effort to reduce
energy and water consumption at its
facility by 20 percent earning the City
of Atlanta Better Buildings Challenge
Award. The WSB initiative included
a complete assessment, analysis and
modernization of HVAC systems, the
addition of low-flow water equipment,

and installing interior lighting controls.
By achieving its target goal the facility
has reduced carbon emissions by
270 tons per year and water consumption by 1.5 million gallons per year.
• In 2015 and 2016, Manheim replacing
approximately 60 HVAC units with higher
efficiency units at a cost of $685,400.
The higher efficiency of these units
reduced emissions by 400 tons of carbon annually with an average internal
rate of return of 20 percent.
• Manheim Orlando swapping out every
light fixture or lamp in its facilities with
an LED replacement. This project,
at a cost of approximately $590,000,
reduced carbon by 950 tons annually
and produced an internal rate of return
of 15 percent.
• The 6325 Central Park facility in
Atlanta optimizing the efficiency of its
HVAC systems by installing variable
speed drives on air handling
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equipment and converting the chilled
water system to variable primary flow.
This project achieved a total energy
savings of 1,100,000 kilowatt hours
annually, energy savings of $97,460
(in year 1) and carbon reduction of
743 tons annually.
• KIRO 7 in Seattle converting the HVAC
system to a more efficient variable volume system. This project achieved total
energy savings of 1,088,898 kilowatt
hours annually, energy savings of
$79,381 (in year 1) and carbon reduction of 735 tons annually. The project
earned a rebate from Seattle City Light
of over $280,000. At the time, this
rebate was one of the largest rebates
issued by Seattle City Light for an energy
conservation project.
• Installing an 18 kW energy storage
system at Manheim Southern California
that uses real-time data to optimize
efficiency and reduce electricity costs.

BRIGHT IDEAS
LIGHTING IMPROVEMENTS AT MANHEIM FACILITIES
How much of a sustainable difference
can lighting make? Manheim locations
across the country have discovered that
if you replace thousands of fixtures and
bulbs with more efficient alternatives, the
impact can be quite significant. Lighting
makes up a substantial portion of our
buildings’ electricity demand, so improving efficiency pays off for the environment
and reduces operational costs.
Our lighting improvements fall into two
main categories. First is replacing older
fixtures with more efficient ones, as we’ve
done at multiple Manheim facilities,
including Manheim Dallas-Fort Worth
Auction, Manheim Mountain West Total
Resource Auctions, Manheim Pennsylvania and Manheim New York. At these

locations, metal halide fixtures have
largely been replaced by vapor tight
fluorescent lights and LEDs.
At Manheim New York, we exchanged
medium- and high-wattage metal halide
lights in our parking areas with LED
fixtures, reducing consumption by more
than 1.7 million kWh and resulting in
nearly 70 percent energy savings. Based
on this accomplishment, the company
won the “Highest Absolute Annual Savings
in a Retrofit at a Single Parking Area”
award given by the Lighting Energy
Efficiency in Parking (LEEP) campaign.
A second source of improvement: sensors
that automatically switch lighting on or
off based on usage. A centralized control

system at several Manheim locations
allows operators to schedule lighting
for each section of a parking lot based
on activity needs, rather than lighting
the entire area. Systems installed at

If you replace thousands of
fixtures and bulbs with more
efficient alternatives, the
impact can be quite significant.
Manheim California Auto Auction,
Manheim Baltimore-Washington,
Manheim Cincinnati, Manheim Fort
Lauderdale and Manheim Mississippi
prevent 1,400 tons of carbon dioxide
from entering the atmosphere
every year.

GETTING FROM A TO B IN A GREENER WAY
FLEET AND TRANSPORTATION IMPROVEMENTS
While ours is not primarily a manufacturing
enterprise, the work we do across our
businesses to serve customers and inform
readers, listeners and viewers requires an
extensive vehicle fleet. In fact, with more
than 13,000 vehicles in the field, we have
one of the nation’s largest corporate fleets.
Recognizing that transportation is a major
contributor to
greenhouse gas
emissions, we
employ electric
vehicles, fuelefficient models
COX CONSERVES
and hybrids
CHAIRMAN’S
to reduce our
CUP WINNER
footprint.

When Cox Enterprises’ Fleet Department
sourced new vehicles in 2016, they
researched the latest fuel-efficiency
technologies available from auto manufacturers. The team identified 491 new
vehicles for Cox Communications and
Autotrader that increase safety and
decrease emissions by a combined
217 tons per year.
The installation of GPS systems in some
5,000 vehicles allows us to reduce travel
and lower engine idle time, benefits that
result in savings of 1 million gallons of
fuel. It’s the kind of initiative that helped
us to be named one of the nation’s Top 50
Green Fleets by Automotive Fleet magazine. Today, we are continuing our work
to assess the environmental efficiency of

our fleet and identify new opportunities
to reduce emissions while saving costs.
We also encourage our employees to
make greener transportation choices. At
Cox Enterprises’ corporate headquarters,
we subsidize travel by public transit,
transporting employees from stations to
our office building via shuttle; we provide
bicycle racks, electric vehicle charging
stations and preferred parking for fuel
efficient vehicles; and we encourage
employees to carpool.
Through our Borrow-A-Hybrid program,
we allow employees to “check out” cars
during the day to run errands or attend
offsite meetings. We’ve also created a
no-idle zone at our loading dock.
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CONSTRUCTING BETTER BUILDINGS

ATLANTA OFFICES ACHIEVE LEED GOLD STATUS

Our employees spend many hours inside our buildings, so we believe they should not
only be productive and pleasant places to work – they should also reflect our values.
Cox’s corporate headquarters achieved LEED Gold certification for implementing practical
and measurable solutions aimed at conservation in the following areas:
• Energy conservation, through a parking
deck solar canopy, high-efficiency
HVAC system and efficient light fixtures
• Water conservation, by recycling
groundwater and rainwater for cooling
towers, using water-efficient food
service equipment and installing
low-flow toilets and faucets

• Waste management, with recycling
and composting vessels throughout the
building and more than 95 percent of
construction waste recycled or diverted
from landfills
• Eco-friendly transportation, including a
continuous shuttle service for employees
and incentives for green transportation

COX COMMUNICATIONS:

SMALL CHANGES LEAD
TO BIG SAVINGS
Conservation isn’t
always about big,
sweeping initiatives.
It can also take the
form of small changes,
like installing more
COX CONSERVES
CHAIRMAN’S
efficient lighting in
CUP WINNER
our TV studios and
replacing old boilers
with improved HVAC units that automatically shut down during off hours. Cox’s
business units are making improvements
like these on an ongoing basis.

HELPING TO LEAD AN INDUSTRY-WIDE
INITIATIVE WITH BIG CONSUMER BENEFITS
Cox Communications was a signatory to a groundbreaking voluntary agreement to
improve the energy efficiency of set-top boxes – the video receivers that provide access
to TV content in tens of millions of American homes. These design improvements,
which collectively cut energy use in 90 million U.S. households, have improved digital
receivers’ efficiency by 10 to 45 percent. The U.S. Department of Energy notes a
nationwide benefit from the voluntary industry agreement: their estimates indicate it
is now saving consumers more than $1 billion per year on their energy bills and saves
enough energy annually to power 700,000 homes.

Cox Enterprises’ Legal and Records
Coordinator Community in Atlanta took
action to drive sustainability when they
provided new record management
guidelines and tools that encouraged
employees to make better use of both
electronic and hard-copy records. Their
efforts yielded 172 kWh in energy savings,
more than 200,000 gallons of water
saved, 94 tons of waste diverted from
landfills and 486 trees preserved.
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Design improvements
cut energy use in

90 million
U.S. households.

AWARD-WINNING
PERFORMANCE
We promote sustainability and conservation,
not to win awards, but because it’s the right
thing to do for our company and our stakeholders. Nevertheless, we’re gratified to earn
recognition for our efforts because it is yet
another way to magnify our impact and encourage others to take action. Cox Enterprises
and Cox Conserves earned the 2015 Argon
Award from Southface, the Southeast’s
leader in promoting sustainable homes,
workplaces and communities. The award
is given annually to individuals and organizations who seek innovative solutions to
environmental challenges.
The Georgia Recycling Coalition named Cox
Enterprises its 2016 Corporate Leader at its
annual Spirit of Green Awards, honoring our
exemplary waste reduction and recycling
programs. Employee engagement is one of
our foremost priorities, and the company’s
employee volunteer efforts were recognized by
EarthShare of Georgia, with their Community
Partner Award in 2016.

PAST HONORS INCLUDE:
• The Trust for Public Land’s
Conservation Champion
(Cox Enterprises Chairman Jim Kennedy)
• Georgia Conservancy’s Distinguished
Conservationist of the Year
(Cox Enterprises Chairman Jim Kennedy)
• Oracle’s Top Sustainability Award
(Cox Enterprises)
• Park Pride’s Inspiration Award
for Corporate Volunteerism
(Cox Enterprises)
• Automotive Fleet magazine’s Fleet
Environmental Leadership Award
(Cox Enterprises)

COX ENTERPRISES, INC. | 15

COX CONSERVES / ALTERNATIVE ENERGY

Alternative Energy
Alternative energy is a clean, cost-efficient way to help meet our energy demand, and Cox Enterprises
is ready to lead through investments in innovative, emerging, energy-generation technologies, as well
as existing, proven approaches such as utility-scale solar. We have made substantial investments
in projects that generate renewable energy, both to power our own operations and to provide clean
power to the communities we serve. This is a long-term strategic commitment; our plan is to expand
these types of investments going forward.

TRASH INTO TREASURE
NEW RIVER CLEAN ENERGY
Americans produce trash – lots of it.
136 million tons of municipal solid waste
finds its way to our nation’s landfills
each year. With time, waste in landfills
decomposes, releasing methane, carbon
dioxide and other harmful greenhouse
gases (GHGs).
The impact of GHGs on global warming
and climate change is well documented,
and the methane produced in landfills
makes an outsize contribution to the
problem. In fact, the U.S. Environmental
Protection Agency indicates that, pound
for pound, the comparative impact of
methane on climate change is more than
25 times greater than that of CO2 over a

100-year period. That makes it particularly
desirable to capture, filter and convert
methane into a renewable energy source.
Landfill gas-to-energy facilities, like the
New River Clean Energy plant in Beckley,
West Virginia, are doing exactly that.
New River is a project of Seven Islands
Environmental Solutions, a subsidiary of
Cox Enterprises focused on identifying
and implementing new technologies
and programs to create environmental
solutions. Seven Islands has entered an
agreement with Raleigh County Landfill,
an active landfill one hour south of
Charleston, West Virginia. A system of
wells captures the landfill gas generated
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by 2 million tons of waste buried at the
site. Collected gas is cleaned, dried and
compressed to fuel generators which
produce electricity sufficient to power
nearly 2,000 homes.

136 million tons of

municipal solid waste finds
its way to our nation’s landfills
each year.

BRIGHT PROMISE, POSITIVE RESULTS
In addition to our external investments in
new solar capacity, Cox has a continuing
and growing commitment to renewable
projects within our own operational footprint. Las Vegas is one of the sunniest
cities in the U.S. – and investing in solar
energy there makes perfect business and
environmental sense. In summer 2016,
we completed new ground mount solar
projects at the Cox Communications
facility in Las Vegas and the Manheim
Nevada facility in North Las Vegas.
Combined, the solar installations annually
prevent more than 1,700 tons of carbon
from entering the environment. The
installations produce 1,523 kW of clean
energy, enough to power 238 homes.

The Cox Communications project,
located at the company’s Las Vegas
data center, will supply 65 percent of
the building’s energy needs, while the
Manheim project will supply 62 percent
of that facility’s demand.
Our commitment to renewables also
results in some unexpected applications.
The Manheim Georgia facility is home
to one of the state’s largest solar thermal
hot water installations, which supplies
hot water to Manheim’s auto detailing
operation. The installation features 40 solar
thermal collectors, stores 2,000 gallons
of hot water and offsets more than
300 million BTUs of energy every year
with solar energy.

“Our new reprocessing facility
demonstrates how innovative
technology can be leveraged
to address some of today’s
most difficult environmental
challenges.”

Eric Holder
GOLDEN ISLES CONSERVATION
CENTER GENERAL MANAGER
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Water
Water is essential for life, and ensuring an adequate supply of this
irreplaceable resource – for businesses, communities and people –

26

tons of waste
removed through
waterway cleanups

413

homes’ worth of water
saved annually through
xeriscaping initiatives

14%

progress toward
water neutrality goal

is one of the most pressing environmental challenges of our time.
Climate change and a growing population are worsening water
challenges in many American regions and communities. At Cox
we are committed to doing our part to contribute to a sustainable
water future. To that end, we’re changing how we think about using,
conserving and protecting water.
Our water conservation efforts include improving our operations,
reengineering internal processes, encouraging our employees to use
less and participating in cleanups of waterways across the nation.
These efforts have put us well on our way to meeting our water
neutrality goal. Together with our partners and employees, we can
make a measurable difference to safeguard access to clean water.
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COX GOAL:

WATER NEUTRALITY BY 2044
Cox Enterprises’ actions on water speak
volumes – since 2007, we’ve invested
more than $1.5 million and increased our
annual water savings to 57 million gallons,
compared to our 2014 usage baseline.
Thanks to improvements like more efficient plumbing fixtures, water-efficient
landscaping, rainwater capture systems
and reprocessing investments, we’re on
track toward reaching our goal. We plan
to reduce water usage by 6.5 percent
year over year through programs across
our campuses and business operations
that lessen our footprint and balance
necessary use with meaningful restoration.
We demonstrated our commitment in 2016
by participating in the White House Water
Summit, an event held in conjunction with
United Nations World Water Day. Cox
was one of more than 150 organizations
representing the private, government,
academic and nonprofit sectors to demonstrate an ongoing commitment to water
conservation.

CLEANUPS AND
AWARENESS PROJECTS
We partner with American Rivers and
Ocean Conservancy for cleanups in
Cox locations across the nation and
generate awareness through public
service announcements via Cox’s
media properties.
TECHNOLOGY PROJECTS
We apply new technology and use
water-efficient fixtures throughout the
company’s facilities. We have replaced
sinks and toilets with water-efficient, lowflow models. Cox-owned newspapers
such as The Atlanta Journal-Constitution
employ technologies to prevent the
discharge of silver and other pollutants
into sewer systems.
LANDSCAPING PROJECTS
We embrace xeriscaping, using
landscaping plant materials to reduce
or eliminate the need for supplemental
water from irrigation.

Cox and its subsidiaries reduce water
usage and improve water quality through
work in several key areas:

MANHEIM DENVER

GOES WITH THE FLOW
Sometimes the
smallest improvements can have
far-reaching impact.
At Cox Automotive’s
Manheim Denver
COX CONSERVES
CHAIRMAN’S
facility, a local team
CUP WINNER
saved significant
volumes of precious
water in a drought-prone region by
installing small faucet filters called
aerators in every one of its bathroom
sinks. Costing less than a dollar each,
aerators reduce water flow in bathroom
sinks without affecting heat or pressure.
The effort’s success led to the creation
of tool kits, containing installation
instructions and supplies, that were
distributed to eight additional auction
sites nationwide, saving 2.6 million
gallons annually.

WATER RECLAMATION PROJECTS
We conserve approximately 10 million
gallons of water annually through Water
Conservation Centers. At our auto reconditioning facilities, a sophisticated four-step
process cleans water for reuse.

We plan to reduce water usage by 6.5 percent year
over year through programs across our campuses
and business operations that lessen our footprint and
balance necessary use with meaningful restoration.
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Reconditioning
Vehicles, Sustainably
WATER RECYCLING AT MANHEIM

60%

of conserved water is
reused in Manheim’s
own operations

40%

is returned
to municipal
treatment centers

10 million

gallons of water
every year

3.3 million

gallons are saved
annually through
rain harvesting

At Cox Enterprises we recognize that
being eco-efficient means leveraging
opportunities for more sustainable
practices that are distinct to each of our
businesses. Many of the most advanced
water conservation efforts take place
at our Manheim subsidiary, the world’s
leading provider of vehicle remarketing
services. Manheim uses water every day
in its vehicle reconditioning facilities,
which are among the largest in the nation.
Through Cox Conserves, the company
has found ways to reduce water consumption, primarily through Water
Conservation Centers in Manheim,
Pennsylvania and Atlanta, Georgia.

While high-tech water filtration and
reprocessing has played an important
role in our improved water performance,
a much larger contribution has come
from xeriscaping initiatives at our Cox
Automotive California facilities. After
an analysis of the water requirements
of existing, traditional landscaping, we
replaced water-intensive plant materials
with native species that are well adapted
to the arid local environment. Replacing

SMALL

IMPROVEMENTS

= BIG WATER
SAVINGS

Through a state-of-the-art, four-step
process, water is collected in an
equalization tank, then transferred
to a bioreactor where microorganisms
consume oil, soap and grease, converting them to CO2. From there, filters and
reverse osmosis membranes remove
any remaining solids. Sixty percent of
this water is reused in Manheim’s own
operations, while 40 percent is returned
to municipal treatment centers. In total,
these two facilities save 10 million gallons
of water every year.
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turf grass with drought-tolerant plants at
these facilities with large land footprints
has saved more than 42 million gallons
of water annually, representing by far the
largest contribution to our water conservation program.
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Waste
Reducing waste takes all of us. It requires changing behaviors, constantly looking for ways to do more
with less and being committed to recycling and repurposing materials at end of life. It also requires
new capabilities and processes to ensure we meet our company-wide 2024 goal: zero waste to landfill.
Cox Enterprises and its subsidiaries are engaged in scores of projects to reduce our consumption and
recycle or compost the things we use. These efforts are diverting materials from landfills, decreasing
consumption of natural resources and reducing the energy and emissions associated with manufacturing
new products.

COX GOAL:

ZERO WASTE TO LANDFILL BY 2024
Cox is taking both small and large steps
to reach our goal of sending zero waste to
landfill by 2024. Across the organization
our progress takes many forms: we have
created a composting program that turns
waste into fertilizer for company landscapers and encouraged customers to go
paperless with an electronic ordering and
billing system in our broadband business.
We have also made it a priority to inspire
employees to engage in our zero-waste

strategy, providing deskside recycling
across the company. Through the One
Less Bottle Campaign, we motivated
employees to choose reusable cups over
plastic disposables and distributed more
than 2,000 cups to help change behavior.
Another important component of our
efforts is the recycling of e-waste.
Through our e-waste recycling program,
Cox extends equipment life cycles and
promotes reuse through redeployment,
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Overall, Cox’s programs keep
more than 1.8 million tons
of e-waste out of landfills
every year.

ACTION ITEM:

ELEVATE OUR WASTE PERFORMANCE
AJC EARNS ZERO WASTE TO LANDFILL CERTIFICATION
In 2016, The Atlanta Journal-Constitution (AJC) became the first U.S. newspaper to
receive Gold-level certification from the U.S. Zero Waste Building Council (USZWBC)
for successfully diverting nearly 99 percent of its waste. USZWBC audited the AJC’s
printing facilities and found that the plant is successfully reducing, reusing, recycling
and composting materials through initiatives such as:
• Redirecting the overhead conveyor
flow to send materials directly into
recycling bins
• Creating an aluminum lithography
plate recycling program
• Incorporating consistent, color-coded
recycling bins at each work station

• Partnering with waste management
vendors to ensure the materials are
properly removed
from the facility
• Training new and
existing employees
on the recycling
program

92%

Cox Locations
with recycling

36,000

Tons of waste
diverted from
landfills in 2016

$1 million+
Investments in
recycling projects

142

Recycling and
composting projects
since 2013

RECYCLING ACROSS COX
2016 was Cox Enterprises’ biggest year
ever for waste reduction, with 37 new
site-specific recycling and composting
programs launched across the country
and record levels of waste diverted from
landfills. Major successes included:
• Cox Media Group revamped recycling
processes at the Dayton Daily News,
yielding a 3,670 ton increase in recycling
• Cox Communications’ Midwest market
assigned new environmental ambassadors to disseminate information about

remarketing and charitable donation.
Recovered electronics with reusable value
are redeployed within the organization
to reduce new procurement. We hold
e-waste collections in select locations
where employees and customers can
recycle their goods. Collection events have
led to recycling of more than 250 tons
of e-waste. Overall, Cox’s programs keep
more than 1.8 million tons of e-waste out
of landfills every year.

Cox Conserves goals, leading to the
adoption of new projects that diverted
850 tons of waste from landfills
• Cox Communications Investment
Recovery worked to improve electronics capture and recycling, diverting
more than 3,700 tons of waste
• Cox Automotive Supply Chain and
Operations onboarded locations to
our national tire recycling and bumper
recycling programs, saving 721 tons
of waste

In Arizona, Cox found a way to use
recycling to improve the lives of those
in need. Project TWIG (Turning Waste
Into Growth) recycles materials such
as trash and coaxial cable from Cox’s
Arizona operations. The proceeds help
fund youth-oriented education and
development programs.

• Twelve Cox locations now hold zero
waste to landfill status, including three
AJC facilities in Georgia; two Cox
Communications locations in Arizona
(Phoenix and Tolleson); two Cox
Communications locations in Louisiana
(Harahan and Port Allen); one Cox
Communications location each in Wichita,
Kansas and Chesapeake, Virginia; Cox
Media Group’s Print Technology Center
in Franklin, Ohio; Cox Media Group’s
Statesman Media in Austin, Texas; and
Xtime’s headquarters in Redwood City,
California.

1000-TON RECYCLING
MILESTONE AT COX
HEADQUARTERS
Recycling programs at Cox Enterprises’
Atlanta headquarters have led to more
than 1,000 tons of materials being reused
or diverted from landfills since 2006.
The company has also composted more
than 20 tons of food waste and materials
from a campus cafeteria since 2014 –
a nearly 75 percent diversion rate.
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Giving Tires
a Second Life
GOLDEN ISLES CONSERVATION CENTER

Today, Cox is deploying an
innovative technology that
saves space in landfills,
creates new products and
supports jobs.
synthesis gas generates energy for the
closed-loop Golden Isles Center.
The center can recycle 480 tires per
day, equivalent to removing five tons from
local landfills and waterways. It is also
making a positive economic impact.
Construction on the facility began in
2016 and infused $5 million into the
southeast Georgia economy, with onethird of the amount going directly to
Brantley County-based companies.
What happens to worn-down tires that
are no longer safe for cars? Far too many
end up in landfills. Today, Cox is deploying an innovative technology that saves
space in landfills, creates new products
and supports jobs. Cox subsidiary, Seven
Islands Environmental Solutions, recently
opened the Golden Isles Conservation
Center in Nahunta, Georgia. The facility’s
purpose: convert old tires into new,
eco-friendly products.

Here’s how it works. Wood chips are used
as an organic energy source to generate
heat, which breaks the tires down into
their original components – carbon black,
synthesis oil and synthesis gas, as well
as steel – without producing harmful
emissions. The synthesis oil and carbon
black can be repurposed for many uses,
including the creation of filtration systems,
rubber hoses and inks. Steel is readily
recycled for a variety of purposes. The
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The pyrolysis technology which Golden
Isles utilizes is an Italian method not
previously used in the United States.
Because of its pioneering role, the facility
is also serving as a demonstration center
for other prospective users of the technique. Over time, Golden Isles Conservation Center will serve as an R&D facility
to explore repurposing of additional waste
stream products and will host leaders from
multiple industries to share best practices.

Supplier Engagement
MULTIPLYING OUR IMPACT
ENGAGING WITH SUPPLIERS
Cox is committed to creating a more
sustainable supply chain, and we embrace
the opportunity to be a catalyst for
improved environmental performance
by our business partners. We work with
hundreds of thousands of small and
medium businesses (SMBs) as customers and suppliers. By influencing these
organizations to employ best-in-class
sustainable business practices, we can
contribute to improved environmental
performance across the U.S. economy.
When selecting suppliers, we adhere to
environmentally preferred purchasing
principles and, whenever possible,
give preference to partners that are
committed to:
• Reduction of energy and water used
in manufacturing and distribution
• Affirmative actions to prevent the
creation of air and/or water pollution
and waste products
• Providing recycled and/or recyclable
content in products and packaging
and other remanufacturing
• Investments in alternative energy sources
for manufacturing and distribution
• Employing environmentally friendly
transportation practices

We recognize that compliance with these
principles is easier for some businesses
than others. To better understand opportunities for improvement and obstacles
to success, in 2014 we launched our
inaugural nationwide survey of SMB leaders.
In 2015 we followed up with our second
annual survey. Although there was relatively little change in the percentage of
businesses that have implemented sustainable business practices since 2014,
the survey revealed other findings that
make us hopeful for the future. One key
takeaway: Millennials are leading the way
when it comes to sustainability. They are
both more knowledgeable and more passionate about enhancing environmental
practices within their organizations than
other age groups – but often feel they
lack the influence needed to create
meaningful change.
The data suggests that, as Millennials
assume greater leadership roles within
their organizations, we can anticipate an
increased focus on conservation, energy
efficiency and environmental stewardship
among SMBs. The survey found that
more than one-third of SMBs have not

yet implemented a company or employeebased program to reduce energy, promote
recycling or undertake other sustainable
business practices. In addition to concerns
about the cost of these investments, many
SMB leaders express a desire for further
information about opportunities and
potential benefits.
Our objective is to drive change by
identifying opportunities to educate and
engage our business partners about
ways they can strengthen their organizations through sustainability. Our own
experience through Cox Conserves is
that sustainability is as good for our
business as it is for the environment.
We will continue an ongoing dialogue
with business partners to share that
message, and collaborate to spotlight
the opportunities for firms to strengthen
their bottom line as they enhance environmental performance.
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Cox Conserves Heroes
As part of its national partnership with The Trust for Public Land (TPL), Cox created the Cox Conserves
Heroes program to recognize volunteers who create, preserve or enhance outdoor places in local
communities. The program takes place in locations across the country where there is a Cox property
and TPL presence.
Individuals are publicly nominated, after which a panel of local civic
leaders within the environmental field narrows the finalists to the
top three. Then, the public is invited to choose the winner by voting
online. In each market, the winner and finalists receive donations that
go to their local environmental nonprofits of choice, with the winner’s
designated organization receiving $10,000. Since the program
launched in 2008, more than $800,000 has been donated to local
environmental nonprofits through the James M. Cox Foundation.
In 2016, the program recognized its 50th Cox Conserves Hero.
Combined, the Cox Conserves Heroes have made a significant impact
on conservation and environmental protection in their communities.

“Through Cox Conserves Heroes, we’re recognizing volunteers
who are often unsung, but who do incredible work. These
50 individuals prove that one person really can change the world.
I am personally inspired by each and every one of them.”

Jim Kennedy
CHAIRMAN, COX ENTERPRISES
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2016
Shawn Redfield
Arizona – Shawn Redfield serves
as a full-time volunteer trail director
along the Arizona Trail, an 800mile path from Mexico to Utah. He
connects people with the land by
engaging and inspiring volunteers
of all ages to care for the trail.
Shawn replaces gates, conducts
trail work and installs signage,
among many other activities, to
ensure visitors have a positive
experience. His nonprofit of
choice is Arizona Trail Association.

Creating
Creating
and and
maintaining
maintaining
850 850
milesmiles
of trails
of trails

2016
Linda Cotten-Taylor

Facilitating
Facilitating
70 public
70 public
cleanups
cleanups
Planting
Planting
3,500
3,500
new new
treestrees
Removing
Removing
1,400
1,400
tons tons
of litter
of litter

Volunteering
Volunteering

COX
COX
CONSERVES
CONSERVES
HEROES
HEROES
Combined
Combined
impact
impact
on on
conservation
conservation
andand
environmental
environmental
protection
protection
in their
in their
communities.
communities.

Inspiring
Inspiring

Atlanta – Linda Cotten-Taylor
believes that park maintenance
and improvement is everyone’s
duty. She brought this belief to
life by securing funding to make
improvements at Chapel Hill Park
that include a playground, fishing
pier, fitness stations and signage.
In addition to being the park’s lead
fundraiser, Linda facilitates volunteer cleanups and works with the
Parks Department on security
issues. Her nonprofit of choice
is Park Pride.

more
thanthan
more
6,000
hours
6,000
hours

1000s
1000s
of of
children
children

2016
Rory McCracken

Protecting
Protecting
107,000
107,000
acresacres
of land
of land
Eliminating
Eliminating
pesticides
pesticides
on 120
on 120
acresacres
of playing
of playing
fieldsfields
Saving
Saving
500 500
burrowing
burrowing
owls owls

Louisiana – Rory McCracken is
passionate about Louisiana’s gulf
and its marine life. At only 17, he’s
spent nearly half his life leading the
charge to conserve and protect this
vital resource. Rory has designed
t-shirts and written books to raise
awareness and donated the proceeds
to help benefit restoration and
conservation efforts. His support
has benefited, among other organizations, Audubon Louisiana’s Marine
Mammal and Sea Turtle Rescue
program. His nonprofit of choice
is Reef Environmental Education
Foundation (REEF).

Protecting
Protecting
30 beaches
30 beaches
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COX CONSERVES HEROES

2016

2016

2016

Adam Crellin-Sazama

Lee Heller

Shanta Barton-Stubbs

Boston – Adam Crellin-Sazama
is creating a better future for the
planet and inspiring his fellow
teenagers to make a difference. He
created a movement called Youth
United for Animals and the Planet
and advocates on the important role
zoos play in animal conservation.
While volunteering at the zoo, Adam
cares for animals and educates
visitors on conservation and climate
change issues. His nonprofit of
choice is Zoo New England.

California – Lee Heller advocates
for outdoor recreation for individuals
and their companion animals. Recognizing that Summerland Beach was
being impacted by leaking and
abandoned oil wells, she organized
a coalition of concerned stakeholders
to address the issue. Thanks to
Lee’s advocacy, the State Lands
Commission began work toward
future remediation opportunities.
Her nonprofit of choice is Environmental Defense Center.

Orlando – Shanta Barton-Stubbs is
connecting students with gardening
and healthy living. Through the
New Image Youth Center, students
created a community garden where
they grow and harvest fresh fruits
and vegetables. The program also
includes cooking and exercise
classes to encourage healthy, active
lifestyles. Shanta’s nonprofit of
choice is New Image Youth Center.

2015

2015

2015

Tom Branch

Marilyn Hanson

Chuck O’Neal

Atlanta – Tom Branch transformed
an overgrown space into Frazier
Rowe Park, has coordinated hundreds of volunteers to create a trail
system and led a forest restoration.
He has also organized workdays that
bring families together and help the
community participate in activities
like hiking, gardening, bird watching
and enjoying the outdoors. Tom’s
work is teaching future generations
about community service and the
importance of the environment. His
nonprofit of choice is Park Pride.

Arizona – Marilyn Hanson retired
from teaching in 1999 and turned
her energy into caring for her home
in Southern Arizona’s Sonoran
Desert. She is a docent at the ArizonaSonora Desert Museum, volunteer
at the Arizona Native Plant Society
and a volunteer lead for the Sonora
Desert Weedwackers. Through her
work, Marilyn is helping to preserve
the Sonoran Desert ecosystem and
educating others about its importance. Her nonprofit of choice is
the Southern Arizona Buffelgrass
Coordination Center.

Orlando–Chuck O’Neal has advocated
for Florida’s natural resources for
more than 15 years. An entrepreneur and lifelong Florida resident,
Chuck has volunteered hundreds of
hours educating voters and lawmakers
on the importance of conserving
Florida’s unique ecosystem. He
organized “Speak up Wekiva,” which
engaged community leaders and
the public at large about the need
to protect the aquifer and raised
awareness about the effects of
groundwater pollution on people
and wildlife. His nonprofit of choice
is the League of Women Voters of
Florida Education Fund.
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2016

2015

2015

Alan Ford

Heidi Ketler

Helen Hoenig

Virginia – Alan Ford is passionate
about the environment and local
habitats. He educates the public
about native and invasive plants
and the importance of watershed
management. Alan has volunteered
thousands of hours across multiple
environmental organizations to
help protect and restore the environment. His nonprofit of choice
is the Potowmack Chapter of the
Virginia Native Plant Society.

Virginia–Heidi Ketler has volunteered
more than 2,000 hours with the
Blue Ridge Parkway by clearing
trails, cleaning overlooks and building
community connections. She has
engaged more than 200 volunteers
and helped remove more than 2,500
pounds of trash and 1,800 pounds
of recyclables from the Parkway.
Heidi’s nonprofit of choice is Roanoke
Valley Chapter of FRIENDS of the
Blue Ridge Parkway.

Western Washington – Helen Hoenig
started picking up trash while walking from her house to the health
club. It evolved into a passion for
collecting litter. Her yellow trash bags
and neon safety vest are familiar to
community residents, and Helen’s
resolve to keep Washington green
has made her a colorful local celebrity.
Armed with her yellow bag and trash
grabber, she continues to pick up
litter and raise people’s spirits. Her
nonprofit of choice is Mountains to
Sound Greenway Trust.

2015

2015

2015

Rocky Morrison

Jordan benShea

Patrick Armstrong

Boston – As a child, Rocky Morrison
played on the Merrimack River’s
Methuen shoreline and couldn’t
bear to see it littered with debris.
Ten years ago, he founded the Clean
River Project, a volunteer initiative
that has since removed thousands of
tires, 56 cars and tons of recyclable
materials from the Merrimack. The
debris is collected, removed and
sorted for recycling. Today, residents
are enjoying a cleaner river where
nesting eagles, heron and fish are
thriving. Rocky’s nonprofit of choice
is the Clean River Project.

California – Jordan benShea has
been instrumental in growing public
awareness about the Center for Urban
Agriculture at Fairview Gardens and
is committed to the urban farm model.
She also serves on the boards of the
Community Environmental Council
and Santa Barbara Beekeepers
Association. Jordan volunteers as a
spokesperson for the organizations
at community events to share her
experiences and encourage others
to live a sustainable life. Her nonprofit of choice is Community
Environmental Council.

Louisiana – Patrick Armstrong
is the co-leader of NOLA Trash
Mob, a group of volunteers who
clean up public lands. He uses
social media to organize bi-weekly
trash cleanups. Since 2013, the
group has held over 70 cleanups
and removed nearly 10 tons of
litter from New Orleans’ public
outdoor spaces. Under Patrick’s
leadership, NOLA Trash Mob
has grown to more than 1,100
volunteers through innovative
partnerships with neighborhood
and community organizations.
His nonprofit of choice is Friends
of Lafitte Corridor.
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Act Generously
When it comes to helping others, nothing matters more than action. Cox Enterprises
brings this approach to life with volunteerism and philanthropic support across our
businesses, totaling tens of thousands of volunteer hours every year and millions of
dollars’ worth of grants. Cox companies and the James M. Cox Foundation collectively
gave more than $119 million in 2016 and $116 million in 2015, which included cash,
in-kind and public service announcements. Our total combined community investment
over the past two years is more than $235 million.
Team Cox is Cox’s enterprise-wide, employee-powered volunteer force. Doing the right
thing for the environment and the community is at the very core of who we are. Every
day, Team Cox volunteers in Atlanta and across the nation in markets served by our
businesses – Cox Communications, Cox Automotive and Cox Media Group – make a
difference where we live and work through volunteer projects that protect our waterways,
preserve our land and improve our communities. The Cox Giving Campaign is our annual
drive that engages and inspires our employees to give to the nonprofit of their choice.
Cox’s corporate giving program supports our national environmental and diversity
partners; nonprofit organizations in Atlanta focused on preserving the environment,
empowering individuals, families and communities, and promoting diversity and
inclusion; and grassroots initiatives in our many markets across the country.
Cox is also in a unique position to generate awareness through in-kind media support
at our television and radio stations, newspapers and digital properties. We provide
financial support, public service announcements and donate in-kind media to the Ad
Council and many other nonprofit organizations in support of our giving priorities.
Through the James M. Cox Foundation, we have made grants to leading nonprofits
working in the areas of early childhood education, health, conservation and the
environment, and empowerment of individuals and families. Our philanthropic priorities
are focused in segments where we can have a significant impact with programs that
achieve measurable results.
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OVERALL GIVING
Cox companies and the
James M. Cox Foundation
collectively gave more than

$119 million
in 2016 and

$116 million

in 2015, which included
cash, in-kind and public
service announcements

$235 million+

total combined
community investment
over the past two years
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Community Outreach
COX ENTERPRISES
At Cox, giving is about more than just donations. It’s about rolling up our sleeves and getting to
work. Employee volunteers at each of our businesses give countless hours of their time improving their
communities through partnerships with national and local organizations. Every year, their collective
efforts add up to a major impact.
Signature Team Cox projects in Atlanta
include constructing homes with Habitat
for Humanity, building playgrounds with
KaBOOM!, and cleaning up parks with
Park Pride. Volunteers also give their time
to Special Olympics, school mentoring
programs and teambuilding projects at
nonprofits across the city.
In addition to volunteering in the community
throughout the year, Cox employees in
Atlanta donate generously to three nonprofits: United Way of Greater Atlanta,
EarthShare of Georgia and the Cox
Employee Relief Fund (CERF).

In 2016, employees raised a record
$940,000 during the Cox Giving Campaign,
a high-energy drive which encouraged
everyone to “Be a Hero.” That was
paired with the company’s contribution
of $575,000, for a total gift of $1.5 million
for United Way, EarthShare and CERF.
At Cox Enterprises, we recognize our
business success is the direct result
of being good corporate citizens. Our
companies contribute resources, outreach
and hands-on service to empower the
communities we serve.
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COX ENTERPRISES
COMMUNITY OUTREACH INITIATIVES
AMERICAN RIVERS AND OCEAN CONSERVANCY
Since 2010, Team Cox volunteers have picked up more than 26 tons of debris from
beaches and waterways. In 2015, we held river cleanups in Atlanta, Jacksonville and
Orlando, as well as beach cleanups in Irvine, California and Pensacola, Florida. In total,
400 employee volunteers collected more than 2 tons of trash. Hundreds of Cox volunteers participated in 2016 cleanups held in Atlanta, Dayton, Irvine, Jacksonville,
Orlando and new markets Tulsa and Washington, D.C.

HABITAT FOR HUMANITY
More than 600 Cox volunteers representing all divisions built the company’s 22nd
and 23rd homes with Atlanta’s Habitat for Humanity. They worked alongside Cox Media
Group’s Clark Howard, who led the charge to build three additional homes in southwest
Atlanta. Cox and the James M. Cox Foundation have given more than $2 million to the
organization over the past 25 years.

PARK PRIDE
More than 100 volunteers partnered with Park Pride to clean up and landscape Perkerson
Park, a 50-acre park in the Capitol View/Sylvan Hills neighborhoods of Atlanta and Vine
City Park located in downtown Atlanta.

SPECIAL OLYMPICS OF GEORGIA
More than 200 Team Cox volunteers cheered on athletes and ran soccer drills at
the Summer Games at Emory University, helping them to develop athletic skills and
promoting the abilities of the athletes off the field.

ASIAN AND PACIFIC ISLANDER AMERICAN SCHOLARSHIP FUND
Cox launched a new national partnership with the Asian and Pacific Islander American
Scholarship Fund (APIASF) in 2016, creating the Cox Scholars Program and providing
10 scholarships annually. Additionally our media properties donated public service
announcements for the #NotTheSame campaign, educating against biases and stereotypes.

KABOOM!
Cox Enterprises launched a new
partnership with KaBOOM! in 2015,
resulting in nearly 300 employees
working together to build playgrounds
at Genesis Shelter and Legacy Housing’s Shamrock Gardens, providing a
safe place for children to be active in
downtown and southwest Atlanta.

COX EMPLOYEE GIVING CAMPAIGN
Cox employees in metro Atlanta came together to “Be a Hero” and raise a record $940,000
during the Cox Giving Campaign. This was paired with the company’s contribution of
$575,000, for a total gift of $1.5 million. The money was donated to the Cox Employee
Relief Fund, EarthShare of Georgia and United Way of Greater Atlanta.

LULAC
Cox sponsored the 87th Annual LULAC National Convention & Exposition in Washington,
D.C., hosted by our national diversity partner, League of United Latin American Citizens.

100 BLACK MEN OF ATLANTA
During the national 100 Black Men of America Conference in 2016 hosted in Atlanta,
Cox hosted a reception for the Collegiate 100, which had an attendance of 115 college
students and recent graduates from across the country. Cox employees representing all
divisions were in attendance to talk about internship and job opportunities.
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COX COMMUNICATIONS
In 2016, Cox Communications Central employees donated more than $920,000 to Cox Charities.
Combined with a company gift, more than $1.4 million will be granted to organizations that positively
impact education, technology, social issues and the arts.

CONNECT2COMPETE
It’s clear that having a computer and Internet service at home is no longer a luxury – it is
a necessity. Cox understands this new reality and works in the communities we serve to
provide affordable Internet and devices to low-income students and their families
through the Connect2Compete program.
Families with K-12 children who qualify for free or reduced school lunch, who live
in public housing or who receive tenant-based vouchers, project-based vouchers
or Section 8 project-based rental assistance are eligible.
Since 2012, nearly 200,000 people have been connected to the Internet through
the program. Our efforts were recognized by President Barack Obama as part of the
announcement of the ConnectALL initiative, which aims to give all Americans the tools
to get online.
The program is driving tangible results in classrooms and communities. In a 2015 survey of parents enrolled in the program,
more than 50 percent reported that their students’ grades had improved, and nearly 50 percent said their children were more
interested in school.
To make the sign-up process even easier, we hosted more than 200 events across the country in 2016. We also launched a campaign
in partnership with Univision to promote Connect2Compete to Hispanic families through Univision’s stations and Cox’s media properties,
with the goal of reaching 6 million customers nationwide.
We are encouraged by our progress, but know that more work can be done. Cox will continue to invest in programs and partnerships
that ensure all students have access to the tools and technology they need to succeed in the classroom and their careers.

COMMUNITY OUTREACH INITIATIVES
• Cox Communications Southwest is engaged in several initiatives to support STEM
and environmental education. Cox Communications Phoenix and McDowell Sonoran
Conservancy sponsored the Junior Citizen Science Program, providing 150 youth in
Scottsdale, Arizona, with hands-on experiences that focused on science, environmental
and ecological studies. Cox also hosted the second annual Connect2STEM awards in
partnership with the Arizona SciTech Festival, presenting awards in business, nonprofit,
education media and after-school programs.
• For the third year, Cox Communications Virginia served as title sponsor of USO of
Hampton Roads and Central Virginia’s Warrior Week, contributing $50,000 in cash
and in-kind donations. The event brought together more than 550 wounded warriors –
ill and injured service men and women– and their families to participate in physical,
therapeutic and recreational activities to aid in rehabilitation.
• Cox Communications Las Vegas employees volunteered more than 24,000 hours in
the local community in 2015, leading the Las Vegas mayor and city council to proclaim
April 6, 2016 Cox Volunteers Day.
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COX AUTOMOTIVE
The level of engagement in Cox Automotive’s community involvement
and volunteer initiatives is large, impactful and growing rapidly.
In 2016 more than 5,400 team members participated in volunteer
projects – a remarkable 83 percent increase over the previous year.
Employees, together with their family and friends, donated in excess
of 60,000 volunteer hours benefiting more than 700 community
organizations. The number of projects grew to 1,118 – a 23 percent
increase from the prior year.

COMMUNITY OUTREACH INITIATIVES
• As part of a two-year commitment to the American Red Cross, Cox Automotive
employees nationwide prepared 6,850 comfort kits and fire preparedness bags,
donated $112,000 to help disaster victims and provided 470 stuffed animals to
comfort children.
• Employees across geographies worked to support people experiencing homelessness.
Manheim Australia partnered with Kids Under Cover, raising over $1 million by preparing
and selling donated vehicles in 2015 to support the organization’s work of building
housing and providing scholarships for youth. Also, Dealer.com team members participated in the 2016 Spectrum Sleep Out, raising $28,000 for Spectrum Youth and Family
services in Burlington, Vermont.
• Dealer.com was recognized by Americans for the Arts as one of the 10 Best Businesses
Partnering with the Arts in America.
• For the first time, Cox Automotive’s companywide Drive Away Hunger canned food drive
was a global effort, generating more than 120,000 pounds of food for food banks in
seven countries. Participation across all business units, along with a $100,000 donation
match, provided more than 500,000 meals for people in need.
• Cox Automotive continues to serve as a national partner of St. Jude Children’s Research
Hospital, participating in the annual Walk/Run to End Childhood Cancer and earning
recognition as a Best Practices Example at the hospital’s Corporate Partners Summit.
In 2016, 81 Cox Automotive walk teams nationwide raised more than $250,000 for
the cause.
• During “No Excuses,” Cox Automotive’s month-long effort to promote volunteerism,
employees engaged in projects ranging from preparing meals at food banks to building
houses with Habitat for Humanity. Volunteers across the division logged more than
14,000 hours in 2016, benefitting 320 community partner organizations.
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COX MEDIA GROUP
Cox Media Group’s commitment to its customers was evident during coverage of the 2016 shooting
at Pulse Nightclub in Orlando, Florida. In the wake of the tragedy, WFTV/WRDQ teams brought water
and ice to people waiting to donate blood, and K92.3 presented a benefit concert that raised more
than $250,000 for victims.

COMMUNITY OUTREACH INITIATIVES
• Rare.us held its second annual “Rare
Goes Yellow” campaign in 2016 to
honor veterans of the U.S. Armed
Forces. Through a partnership and
donations to the Journey Home Project,
plus editorial coverage on its site
devoted to veteran profiles and stories,
Rare is helping soldiers transition from
deployment to civilian life.

• KGLK-FM and KTHT-FM in Houston
raised $591,000 from listeners for
Texas Children’s Hospital’s Cancer
Center during the 12th annual Cure
Kids Cancer radiothon.
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• During its 12th annual Steve’s Coats
for Kids campaign, WSOC-TV collected
20,385 new and gently used coats,
which Crisis Assistance Ministry
distributed to children in need in the
Charlotte, North Carolina, area.

The James M.
Cox Foundation
The James M. Cox Foundation provides philanthropic support for
nonprofit organizations in communities where Cox Enterprises and
its subsidiaries do business. The Foundation makes gifts primarily
through capital campaigns, such as for building construction and
renovation; and for special projects, such as program expansion
or capacity-building. Over the past five-year period, Foundation
charitable grants totaled more than $75 million.

$23,398,608

Total Grants Paid in 2016

$19,594,810

Total Grants Paid in 2015

$75,021,226

Total Grants 2012-2016

Our 2015 and 2016 grants varied in size and scope, but build upon
and reinforce one another in many ways. In several instances, we
are investing in local models that are being scaled at the state and
national levels for broader impact across Cox markets.
The Foundation concentrates its community support in several
priority areas:
• Early Childhood Education
• Health
• Conservation & Environment
• Empowering Individuals & Families
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Early Childhood Education
The Cox connection to early childhood education has deep roots – our founder, Governor James M. Cox,
began his career as a schoolteacher. Scientific research supports the notion that the early years create
the foundation for success later in life. Through our investments and support of early childhood education,
we’ve been a part of exciting improvements that are changing the lives of children across the nation.

PROVIDING A BALANCED (LANGUAGE) DIET
COX CAMPUS HELPS TEACHERS EMPOWER STUDENTS WITH WORDS
Hearing a variety of words at a young
age makes a big difference in children’s
educational, health and social outcomes.
Just how much? Research shows that
children from low-income families hear
an average of 30 million fewer words
than those born to parents with higher

incomes. This limits a child’s vocabulary –
making them less likely to be reading by
third grade.
From there, the negative spiral continues.
Children who struggle to read stop enjoying school. They may drop out before
graduation. They are far more likely to
become locked in a cycle of poverty that
becomes difficult to escape.
The James M. Cox Foundation has made
significant investments in two Atlanta-based
institutions working together to break this
cycle – the Atlanta Speech School and
Charles R. Drew Charter School. The
solution, it turns out, may be as simple
as exposing children to a healthy diet of
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words – and teaching them to use them
at an early age.
The Rollins Center for Language &
Literacy is the professional development
arm of the Atlanta Speech School, one
of the most comprehensive centers
for language and literacy in the nation.
The Center partners with the Cox Pre-K
program at Drew Charter School, which
serves as a critical learning hub for their
research and training of early childhood
educators. A $2.5 million commitment
from the James M. Cox Foundation was
made in 2016 to sustain the program as
a model for high-quality Pre-K programming nationwide.

STARTING EARLY
TALK WITH ME BABY PILOT PROJECT
Fostering language nutrition among children
doesn’t have to wait for the school classroom. It can and should start the moment
a child is born. Another component of
the Rollins Center’s work is Talk With Me
Baby, a suite of resources for parents
and teachers that apply the lessons of
language nutrition to encourage talking
with newborns. While infants can’t use
words to respond to their caregivers,
research shows that language enrichment
pays off from the earliest days and supports
the Georgia Department of Public Health’s
strategy to call attention to language
nutrition as a public health issue.

delivered there each year. With the
Foundation’s support, the hospital
implemented a train-the-trainer model,
teaching nurses using the instructional
videos, then encouraging nurses to
incorporate Talk With Me Baby into
their prenatal education programs.

In 2016, the Cox Foundation made a
$729,000 grant to the Henry W. Grady
Health System in Atlanta for a pilot project
using the Talk With Me Baby toolkit.
Grady’s Women’s Clinics offer prenatal
care during more than 24,000 patient
visits preparing for the 3,100 babies

If Talk With Me Baby proves successful,
it could become a national model,
encouraging other hospitals to discuss
early language intervention with new
parents, and helping transform the lives
of children and families across the
United States.

Another outcome of this partnership
is the translation of the research and
best practices into online courses via the
Cox Campus. This universally accessible
virtual campus is free for teachers
everywhere and offers feedback by highly
trained live coaches, as well as a virtual
assistant that provides information via
e-mail and text. Instructional videos have
been captured in diverse sites around
Georgia, designed to show teachers how
to implement strategies in classrooms that
look like their own. Courses are available
for infant/toddler caregivers, as well as
preschool/Pre-K educators, and courses
for teachers of children from kindergarten

through third grade are currently under
development. A new offering, the Build
My Brain module, demystifies the science
of brain development for teachers and
parents and gives them tools to help
children learn from birth onward.

The curriculum was developed through
a partnership between the Georgia
Department for Public Health and the
Atlanta Speech School (building on the
investment in the Cox Campus), the Marcus
Autism Center and Emory University’s
Schools of Nursing and Medicine.

Building on previous support for the
initiative, the Cox Foundation announced
a $2.8 million commitment to the Atlanta
Speech School in 2016 to further enhance
e-coaching capabilities of the Cox Campus.
The grant helps accomplish the Rollins
Center’s ultimate goal – that every early
childhood educator in Georgia has the
skills to effectively prepare our children

While infants can’t use words
to respond to their caregivers,
research shows that language
enrichment pays off from the
earliest days.

to learn to read by the end of third grade.
The hope is that the investment will
benefit thousands of teachers in Georgia
and beyond, as well as countless
students everywhere.

The Cox Campus will benefit
thousands of teachers in Georgia
and beyond, as well as countless
students everywhere.
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Health
One of the Cox Foundation’s priorities is to make high-quality, reliable health care more accessible
for those from underserved communities, and to improve the patient experience for all seeking
treatment. Care is only as good as the administrative processes that enable it, the facilities in which
a patient is seen, and the technology and resources to which physicians have access. Over the past
two years, we have made strategic gifts that focus on helping improve the patient experience and
standards of care.

PUTTING PATIENTS FIRST
GIFT TO EMORY MEDICINE HELPS SIMPLIFY CARE
A cancer diagnosis is a stressful and
confusing experience for patients and
their families. Why should paperwork,
delays and antiquated processes make
the situation even more complicated?

The Cox Foundation committed
$25 million over five years to
Emory University’s School of
Medicine to launch new,
innovative, patient-centered
care models.

That’s the question Cox Enterprises
Chairman Jim Kennedy found himself
asking while receiving treatment for
prostate cancer in 2014. To help simplify
the care experience and improve patient
outcomes, the Cox Foundation committed
$25 million over five years to Emory
University’s School of Medicine to
launch new, innovative, patient-centered
care models.
The five-year initiative accelerates
efforts already underway within Emory
Medicine to create more streamlined
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and reliable care for patients and families.
It includes:
• Simplified appointment scheduling
via new technologies
• Enhanced coordination among the
entire health care team of urologists,
radiologists, oncologists, allied health
professionals and nurses
• Better communication with patients
and families, including 24-hour access
to clinical staff
• Telemedicine options
• Consistent and effective patient
education and follow-up care

PROVIDING ESSENTIAL CARE

IMPROVING CARE,
INCREASING
UNDERSTANDING

MERCY CARE FOUNDATION

MARCUS AUTISM CENTER

Mercy Care Services, formerly known
as St. Joseph’s Mercy Care, operates
14 fixed and mobile health clinics, providing primary health care, behavioral
health, oral health care, vision care, and
HIV/AIDS prevention and treatment to
low-income individuals.
In 2015, demand at the Mercy Care
North facility in Atlanta had exceeded

its capacity, and the organization needed
help of its own. A $350,000 gift from the
Cox Foundation is enabling Mercy Care
to more than triple its current service
capacity, with new capabilities and programs that will benefit some of the area’s
poorest and most marginalized residents.
The gift was part of a capital campaign
for the building’s construction.

Autism diagnoses continue to increase
across the country. And as specialists are
beginning to discover, early detection of
the disorder is crucial to optimal patient
outcomes. The Cox Foundation made a
$1.5 million gift to the Marcus Autism
Center to expand early intervention and
treatment services, reduce the waiting
periods for appointments and services,
and advance early detection research.

A DOSE OF THEIR OWN MEDICINE
EMORY ST. JOSEPH’S HOSPITAL
Doctors and nurses spend long hours
helping their patients get healthy. But
with tight schedules and limited access
to workout facilities, many have trouble
following their own advice regarding
regular exercise.
The Cox Foundation, in partnership with
Jim Kennedy, altered that paradigm with
a $2.5 million gift for the construction
of the James C. Kennedy Fitness Center

at Emory St. Joseph’s Hospital. The
hospital’s 3,000 physicians, nurses
and staff will have free, 24/7 access to
the facility, which will offer cardio and
strength machines, a yoga/mindfulness
area and other programs. Expected to
open in summer 2017, the fitness center
will help caregivers live healthier – so
they can help their patients do the same.

Prostate cancer care will be the initial
clinical focus, but between 2016 and
2020, the transformative care model
will be expanded to include other clinical
areas throughout the Emory system, with
opportunities for continuous improvement and adoption of new technologies
to better serve patients.

The gift creates two endowed chairs
affiliated with the Winship Cancer Institute
to enable Emory Medicine physician
leaders to focus on change initiatives
and research to improve patient care.

Because of this grant, Emory leaders will
transform the health care experience, not
only for patients and families, but also for
the entire health care team. The goal is
for Emory to serve as a national model for
improved health care delivery.

Dr. Christian Larsen, Dr. William Bornstein, Jim Kennedy,
Dr. John Pattaras and Dr. Peter Rossi
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Conservation & Environment
Many are familiar with our commitment to the environment and sustainability through the Cox Conserves
program, including grants to environmental nonprofits designated by our Cox Conserves Heroes. But
our philanthropic efforts in support of conservation and environmental priorities extend far and wide –
and into some unexpected areas. Foundation grants to conservation-oriented nonprofits have protected
land, connected communities and promoted a love of the outdoors. These investments have made
deep and positive impacts – both in Atlanta and in communities across the country.

CONNECTING THE CITY
PATH FOUNDATION AND THE ATLANTA BELTLINE
In the early 1990s, Atlanta was preparing
to welcome the world for the 1996 Centennial Olympic Games. To commemorate
the event, a small group of dedicated
citizens embarked on a plan to build
Atlanta’s first pedestrian and bike trails
and formed a nonprofit, the PATH Foundation, to carry out that mission. Among
those pioneers was Cox Enterprises
Chairman Jim Kennedy.
To date, the James M. Cox Foundation
and members of the Cox family have
contributed more than $28 million to

the PATH Foundation, Georgia’s only
nonprofit that is focused entirely on trail
planning and implementation. PATH
develops multiuse trails and linear parks
in Atlanta and beyond, connecting neighborhoods and bringing people together
to enjoy the outdoors and improve
their health. Research examining the
connection between parks, trails and
health has confirmed the value that parks
provide to people. Trails can promote
physical activity and community engagement, and provide both environmental
and mental health benefits.
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Among PATH’s many accomplishments
is the role it has played in furthering the
Atlanta BeltLine project. The Atlanta
BeltLine is a sustainable redevelopment
project to provide a network of public
parks, multiuse trails and transit along
a historic 22-mile railroad corridor circling
downtown and connecting many intown
neighborhoods. As Chair of the Atlanta

To date, the James M. Cox
Foundation and members of
the Cox family have contributed
more than $28 million to the
PATH Foundation.
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As the largest private donor to the BeltLine,
with some $13 million in total grants, the
Cox Foundation’s gifts have leveraged other
contributions and hastened completion of
key segments of the greenway trails.
In 2016, PATH celebrated its 25th
anniversary and, fittingly, its 250th mile

Olde Town
Conyers Trail

Southtowne
Trail

Future Trail Projects

BeltLine’s first capital campaign, Jim
Kennedy was an early leader of what
has become one of the largest urban
redevelopment projects in the U.S. – one
that has had a transformational impact
on neighborhoods and communities.

Arabia
Mountain
PATH

of trails developed. The same year, the
organization launched a new $18.6 million
capital campaign, chaired by Jim Kennedy.
The Cox Foundation made a lead gift of
$6 million to support the effort, which
will result in development of 39 new
miles of PATH trails. The campaign will
combine with more than $34 million in
public funding for a total investment of
$50 million in new trail projects.
Expansions made through this capital
campaign will link the Atlanta BeltLine to
the city’s institutions of higher learning,
to Centennial Olympic Park and other

South River
Trail System

points of interest. It will also help fund
the creation of a bike depot offering bike
rentals and cyclist parking.
The Cox Foundation also made a $500,000
gift in 2016 for capacity-building and the
completion of a new Visitor Center and
office space for the BeltLine Partnership,
which is slated to open in summer 2017.
The Visitor Center will feature educational
exhibits and displays and provide trail
maps and information on volunteer opportunities and tours – allowing even more
people to get engaged and get active.
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KEEPING
THE OLYMPIC
DREAM ALIVE

TRANSFORMATION ON
THE ARKANSAS RIVER

Preparations for the 1996 Atlanta
Olympics included the creation of
Centennial Olympic Park, a public
park spanning several city blocks and
a focal point during the Games. More
than 20 years later, the park remains
an important downtown hub.

With $350 million pledged, charitable
funding for A Gathering Place for Tulsa is
believed to be the largest gift to a public
park in U.S. history. The Cox Foundation
is pitching in with a $250,000 gift to help
develop waterfront parks and green space.

When the Georgia World Congress Center
Authority, the state agency that oversees
the 21-acre park, outlined numerous
upgrades through a $25 million campaign,
the Cox Foundation stepped up to help,
committing $2 million to fund expansion
and improvements. This gift will dovetail
with our investments in the PATH and
Atlanta BeltLine, to which the park will
one day be connected.

THE GATHERING PLACE FOR TULSA

A Gathering Place for Tulsa, a project
of the Tulsa Community Foundation,
involves a nearly 100-acre development
to transform the Tulsa waterfront into an
active space for citizens to enjoy.
Plans call for the addition of eight miles
of new trails, connecting to the existing
River Parks trail system, a new playground, lodge, pond, boathouse, sporting
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areas and two grand lawns. Our capital
investments have been supplemented
by in-kind donations to the project in the
form of network infrastructure provided
by Cox Communications, which will
deliver Cox products and services to
all the park’s facilities.

Nearly

100-acre

development to transform the
Tulsa waterfront into an active
space for citizens to enjoy

PROTECTING OUR RIVERS
LASTING PARTNERSHIPS WITH CONSERVATION GROUPS
Rivers are essential for healthy ecosystems,
providing food, fresh water and drainage
for countless species, humans included.
Cox has long been committed to protecting
this vital natural resource. We continue to
partner with American Rivers, a national
organization that works to protect and
restore more than 150,000 miles of rivers
across the U.S. The organization has
gained federal Wild and Scenic status
for more than 12,000 miles of rivers and
safeguards public health by working to
eliminate sewage and stormwater pollution
in our waterways. The Cox Foundation
made a $1 million gift to American Rivers
for capacity-building in 2016, adding to a
previous $1 million grant provided in 2014.
Cox Enterprises has partnered with the

organization since 2010 and sponsors the
National River Cleanup. Cox president and
chief executive officer Alex Taylor chairs
the organization’s board.
We also contribute to the protection
of the watershed in our hometown of
Atlanta. Chattahoochee Riverkeeper
(CRK) works to protect our local river,
the Chattahoochee, which begins in the
North Georgia mountains and snakes
southward to Florida. It is an important
source of both drinking water and outdoor recreation. Cox employees regularly
partner with CRK on river cleanups, and
in 2015, the Foundation showed further
support with a $400,000 capacitybuilding grant.

Rivers are essential for
healthy ecosystems,
providing food, fresh
water and drainage
for countless species,
humans included.
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Empowering Individuals
& Families
The Cox Foundation makes grants to support community-based efforts to address basic human needs,
with a focus on strategies that provide people the tools and skills they need to become self-sufficient.
Our work also includes support for a new organization to expand access to healthy, locally grown food
for vulnerable populations through community gardening, urban farming and other efforts.

A PLACE AT THE TABLE FOR LOCAL FOOD ORGANIZATIONS
FOOD WELL ALLIANCE
Food does more than
simply keep us alive.
When we connect
with local food and
the people who grow
it, food can teach us
about biology, chemistry and nutrition;
provide income and build strong local
economies; connect members of a community; promote health; protect natural
resources; and create a more resilient
food supply for everyone.

The Atlanta local food community is
robust but fragmented, with many farmers’
markets, community gardens, farm-toschool initiatives and other groups working
in silos toward common goals. But still
missing was a clearinghouse to connect
these disparate organizations’ efforts
and provide them with resources.
Building on the company’s longtime
partnership with the Atlanta Community
Food Bank (ACFB), the Cox Foundation
awarded a $1 million grant to ACFB to
establish and incubate the Food Well
Alliance, a new organization designed
to expand access to healthy, locally
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grown food and connect organizational
stakeholders. To support the organization’s
continued development, the Foundation
made a second, $3.75 million grant to the
Food Well Alliance in 2016.
Two years later, the Food Well Alliance is
executing on its mission, serving as an
important convener, grant maker and
promoter for the growing number of
organizations in Atlanta that build
healthier communities through local
food. The Food Well Alliance has already
channeled $1 million to support more
than 200 organizations through local food
grants, collaborative design initiatives

A DELICIOUS OPPORTUNITY
RECONCILE NEW ORLEANS
Hospitality is one of the top industries
in vibrant New Orleans. So, what better
way to help area youth rise out of poverty
and position themselves for promising
careers than through a restaurant-service
training program?
That’s precisely the idea behind Reconcile
New Orleans, a nonprofit committed to
addressing the cycle of generational
poverty. Reconcile New Orleans engages
with the community through Café Reconcile, a restaurant and catering service
that puts students to work as stewards,
wait staff and chefs. Since the restaurant
opened in 2000, more than 1,000 people
have graduated from the program and
moved into permanent jobs in New
Orleans’ food service industry.

to renovate its 17,000-square-foot facility.
Assistance came from the Cox Foundation
in the form of a $175,000 grant that
helped Reconcile New Orleans complete
construction. The Foundation also facilitated the donation of surplus kitchen
equipment and furniture from our Atlanta
corporate headquarters.

Reconcile New Orleans anticipates that
the investment from Cox will allow them
to provide direct workforce development
and training to at least 2,000 youth over
the next five years. That means not just
more great soul food (Café Reconcile’s
specialty) – but more young people on
paths to success.

Reconcile has been so successful that,
in 2015, the organization sought funds

Landmark accomplishments of the
Food Well Alliance include:

• Leaders Growing Community Gardens,
an opportunity for community gardeners to participate in workshops and
one-on-one coaching to better understand how to manage their properties,
promote programs and engage with
the community

• The Healthy Soil, Healthy Community
initiative, a series of workshops and
demonstrations to promote community
gardening, which included distribution
of 150 truckloads of organic compost
to urban gardens and participation
of 1,400 gardeners

• We Are Farmers, a community-based
conversation on ways to scale up Atlanta’s
food system, hosted in partnership
with University of Georgia Cooperative
Extension Service, the City of Atlanta,
Georgia Organics and the Georgia
Farmers Market Association

and community capital grants. The
organization will continue to make similar
investments to strengthen and expand the
local food movement.

$1 million

in Cox Foundation support
has been channeled by
the Food Well Alliance to

200+ organizations
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COX GIVING / EMPOWERING INDIVIDUALS & FAMILIES

Families First
impacts more than

37,000 children
and adults each year.

Marybeth Leamer, Nancy Rigby, Jim Mills, Kim Anderson and Julie Salisbury

MEETING PEOPLE WHERE THEY ARE
FAMILIES FIRST
Families First, Georgia’s largest nonprofit
family service agency, has a goal to reach
200,000 children and youth by 2020.
To accomplish it, the organization realized
that it needed to be located where need
for its services is greatest. The Cox Foundation helped them toward this objective
in 2015 with a $1.5 million grant to the
agency’s Family Matters capital campaign.

The campaign funded the purchase and
renovation of a new resource center and
headquarters in a former school on Atlanta’s
Westside. It is conveniently located near
a transit station, making it accessible for
new and existing clients.
Families First impacts more than 37,000
children and adults each year. It provides

Families First has a goal to reach
200,000 children and youth by 2020.
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services such as family and individual
counseling; parenting classes; necessities
like food, transportation and clothing;
supportive housing for homeless families
and young mothers; and adoption services.
This assistance can be life-changing for
families in need, allowing parents to earn
academic or vocational degrees and
become financially stable – thereby
securing better futures for their children.

PATHWAYS TO INDEPENDENCE
OPPORTUNITY VILLAGE
Many individuals with developmental
disabilities have trouble finding longterm employment. Opportunity Village,
a community rehabilitation program in
Las Vegas is changing that – making
meaningful jobs, community connections
and independence possible for thousands.
The program’s services are in such
demand that, in 2016, Opportunity Village
was operating at full capacity with more
than 650 people on its waiting list. It
launched an $18 million capital campaign
to expand its West Oakley campus, which
houses its employment resource center
and life skills training program.

The Cox Foundation provided a $300,000
grant, which will help Opportunity Village
continue to offer vocational training, day
services, arts and social recreation and
advocacy for people with disabilities.
The grant builds upon Cox’s existing
relationship with the organization. Opportunity Village contracts with businesses
to offer packaging, assembly, mailing and
other services performed by its clients.
Cox Communications in Las Vegas employs
22 individuals trained by Opportunity
Village to assist with cleaning and repackaging of cable remotes for redistribution.
With its expanded capacity, Opportunity
Village can now put even more people
to work.

Cox Communications in Las
Vegas employs 22 individuals
trained by Opportunity Village
to assist with cleaning and
repackaging of cable remotes
for redistribution.
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COX PEOPLE

Act Boldly
At Cox, we believe that acting boldly and staying true to our values are the keys to
our success. And we’ve learned that when we make people our top priority, strong
performance naturally tends to follow. The creativity, diversity and entrepreneurial
spirit of our employees is a big part of what makes Cox great. While we’re always
evolving, our core values remain constant:
Our EMPLOYEES are our most important resource.
We are committed to having a DIVERSE WORKFORCE.
Our CUSTOMERS are our lifeblood.
We embrace NEW TECHNOLOGIES.
We invest in new BUSINESS OPPORTUNITIES.
We believe it’s good business to be GOOD CITIZENS.
We are committed to helping shape a BETTER WORLD.
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60,000+

employees across
all business units

91%

of eligible employees
are enrolled in the
Cox Medical Plan
More than

50%

have been with
the company
for 5+ years

2,500+

employees assisted and

$7 million

distributed by the Cox
Employee Relief Fund
(CERF) since 2005

44%

Cox Medical Plan
members who participated
in free Know Your Numbers
health screening
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COX PEOPLE / WORKPLACE

Workplace
We know that a successful workplace requires an engaged workforce. For more than
119 years, Cox has stayed true to founder Governor Cox’s guiding principle: valuing
our people. That mindset has enabled us to build a thriving company with more than
60,000 employees and 300 businesses. At Cox, we are committed to the development
of our employees’ physical, financial and mental wellness, helping them achieve their
career dreams while encouraging them to stay healthy and prepare for retirement.

16,000

An average of
jobs filled per year by
Cox Talent Acquisition

40%

Approximately
of jobs filled by current
Cox employees

14,000+

employees have
completed My Career Bio

WORK WITH PURPOSE
CAREER DEVELOPMENT
Cox believes that a job should be more than
just a way to make a living. With careers
in dozens of fields and industries – and
the encouragement to move throughout
the company – Cox helps employees chart
their course while creating our future.
These concepts were the impetus behind
Compass, an employee development and
management philosophy and set of tools
that help employees guide their Cox
career journey.
Compass allows employees to explore
company-wide career opportunities,
build additional skills and accomplish
new goals. Key features include:

Chart your course. Create our future.

• Jobs at Cox, a site where employees
can view open positions across divisions
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• A standardized onboarding process
that allows new and current employees
to learn about Cox’s history, values
and plans
• An enterprise-wide talent acquisition
team composed of more than 200
recruiters, aligned by division
• My Career Bio, a platform employees
can use to highlight work experience,
skills, accomplishments, career interests and job preferences to share with
managers and recruiters
• Learn@Cox, which helps employees
enhance skills, knowledge and capabilities to become better in their
current role and prepare for the next
phase of their career

AN EMPLOYER OF CHOICE
EMPLOYEE BENEFITS
Talent is a key differentiator, and for Cox to succeed we must attract and retain the best
people. We do this by being an employer of choice and offering competitive compensation
and benefits packages for our employees. Benefits we offer to our employees include:
HEALTH & WELLNESS

RETIREMENT

• Medical, dental and vision

• 401(k) plan

• Flexible spending accounts
(health care and dependent care)

• Retiree health care and pension
(for eligible employees)

• Life/accidental death and personal
loss coverage (AD&PL)

ADDITIONAL RESOURCES

• Long-term disability
• Wellness programs and resources

• Cox Employee Relief Fund
• Free counseling and work/life
services through Magellan
• Adoption assistance

THE MORE YOU KNOW
COX’S KNOW YOUR NUMBERS INITIATIVE
An ounce of prevention is worth a pound
of cure. We are committed to helping
employees be proactive about their health.

We offer comprehensive health care
coverage and promote the importance of
preventive care like screenings, vaccinations and routine physicals. We encourage
employees to take charge of their health
through the Know Your Numbers program.

Know Your Numbers provides actionable
data through free health screenings
that measure cholesterol, triglycerides,
blood pressure, waist circumference
and glucose – key indicators of risk for
conditions like heart disease, diabetes
and stroke. Employees can earn incentives for participating in these confidential
screenings and have the option to receive
personalized coaching on ways to improve
their numbers and their health.
Among eligible Cox medical plan
members, 44 percent took advantage
of Know Your Numbers screenings in
2016. Based on employee participation,
Cox donated more than $75,000 each
to Susan G. Komen of Greater Atlanta
and the Movember Foundation – $10 per
employee screening.

DOING BUSINESS THE RIGHT WAY

PROMOTING
WELLNESS:
INSIDE AND OUT
Employees motivate each another to
succeed through Wellness Warriors –
divisional volunteers who work to ensure
employees and their families have the
health-related information they need –
and business-level initiatives to make
healthy choices.
Cox also believes in mindfulness: bringing
focus and awareness to the small decisions
we make every day that affect our wellbeing. The Mindful program has brought
powerful speakers to employees, including
Power of Now author Eckhart Tolle and
ABC News correspondent and author
Dan Harris to share their personal journeys
toward a more mindful life.

ETHICS
In 2016, Cox launched an enterprise-wide
ethics and compliance program for U.S.
employees and introduced a Code of
Conduct and a dedicated Ethics Hotline
at Cox Enterprises, Cox Automotive and
Cox Media Group. Cox Communications’
Code of Excellence was updated and
renamed the Code of Conduct to align
with the other Cox business units.

The Code of Conduct outlines Cox’s legal
and ethical expectations of employees
and provides guidelines to resolve related
questions or concerns. It is a reflection
of our long-standing values and Cox’s
commitment to our stakeholders.
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COX PEOPLE / DIVERSITY & INCLUSION

Diversity & Inclusion
Since our founding in 1898, Cox has been committed to having a diverse workplace
that nourishes an environment of engagement and respect among our employees,
communities and the people and businesses we serve through our products and
services. By embracing diversity, our company becomes more resilient and in touch
with the changing world around us. Diversity and inclusion are core values as well as
business imperatives for Cox, and our goal is to embed them in everything we do.
Cox Enterprises’ Board of Directors has a Diversity Strategy Committee that meets
to discuss diversity performance results and to share new goals and initiatives that
will continue to drive business impact. The Committee ensures diversity and inclusion
principles are incorporated throughout our recruitment, talent management and
retention initiatives, as well as goal setting and business plans.
Cox is proud to be recognized for our continuing efforts to promote diversity and inclusion.
In 2016, for the 11th straight year, Cox Communications was included on DiversityInc’s
Top 50 Companies for Diversity list, placing it in the top 20 among more than 1,800
companies considered. The company also earned a place on two of DiversityInc’s
specialty lists, Top 10 Companies for Mentoring and Diversity Councils, based on our
increased focus on employee resource groups and talent development.
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OUR DIVERSITY APPROACH
Our approach to diversity and inclusion is comprehensive and spans four pillars: people, customers,
community and suppliers. This focus helps ensure that we are inclusive not only in hiring and retaining
employees, but also in our community outreach efforts, in our supplier diversity relationships and in
the products and services we offer.

PEOPLE
Our aim is to diversify our workforce and
leadership, develop the talent of our people
and honor their unique perspectives. When
we succeed in that effort we create a culture that is inclusive and high performing
and one that achieves our long-term
business objectives. We support diverse
employees with employee-led diversity
councils and employee resource groups
across our businesses. We also offer a
mentoring program that pairs employees
with more senior leaders to develop interpersonal, leadership and business acumen.
CUSTOMERS
We develop, offer and promote products
and services reflecting the evolving needs
of existing and future customers, driving
market share and revenue growth in the
varying market segments we serve. For
example, Cox Communications offers
Hispanic consumers an advanced TV
package that combines the best selection
of Spanish and English-language programming. Cox Media Group has developed a
wide variety of news and media platforms
for engaging diverse audiences.
COMMUNITY
Cox engages with, contributes to and
strengthens the diverse communities we
reach through strategic philanthropy and
corporate social responsibility programs.
Along with many local partnerships, Cox
is proud to have national relationships
with the following organizations:

• Asian & Pacific Islander American
Scholarship Fund (APIASF) – The Cox
Enterprises Scholars program annually
provides $2,500 scholarships to 10 students, as
well as in-kind PSAs to
help address the misperception that all young Asian Americans
and Pacific Islanders have unlimited
access to college and other opportunities.
• Catalyst – Cox supports Catalyst, a
leading nonprofit that accelerates
progress for women through workplace
inclusion. Cox is a
sponsor at the global
supporter level and
participated in the Catalyst Awards
Conference and Dinner in New York
City on International Women’s Day.
• Human Rights Campaign (HRC) –
Cox supports Welcoming Schools,
a program designed by the Human
Rights Campaign to
strengthen elementary
schools’ approach to
family diversity, gender stereotyping
and bullying and signed on as a supporter for LGBTQ marriage equality
in 2015.
• League of United Latin American
Citizens (LULAC) – Cox actively
promotes our broadband adoption
program, Connect2Compete, in partnership with LULAC and supports the
organization through nonpartisan voter registration public
service announcements.

• National Urban League (NUL) – Cox
offers support through public service
announcements and
employee volunteerism.
Select markets work
with NUL to educate the public on local
empowerment programs including
affordable housing, job skills training
and youth development.
SUPPLIERS
Cox partners with diverse suppliers to
develop mutually sustainable relationships,
resulting in new business opportunities
and economic development for the
communities we serve. We encourage the
use of qualified minority-owned, womenowned and LGBT-owned businesses in
our company-wide purchasing practices.
Our businesses partner with organizations
like National Minority Supplier Development Council (NMSDC), Women’s
Business Enterprise National Council
(WBENC), National Gay and Lesbian
Chamber of Commerce (NGLCC), and
National Association of Minority Automobile Dealers (NAMAD), which give us
access to certified minority businesses
across the country. Cox companies spend
an average of $300 million annually with
diverse suppliers.
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COX COMMUNICATIONS
DIVERSITY INITIATIVES
NOTEWORTHY PROGRAMS AND RECENT ACCOMPLISHMENTS INCLUDE:
• Fostering diversity across its regions by supporting schools and STEM programs
in Las Vegas, sponsoring the Fifth Annual California Cable Supplier Diversity Expo,
working with LGBT communities in the Midwest and supporting NAACP chapters
in Louisiana and Virginia.
• Establishing a $175,000 fund in Las Vegas for diversity scholarships for higher
education. The division awarded 16 college-bound high school graduates from ethnically diverse communities in Southern Nevada with its first diversity scholarships
during a formal presentation ceremony.
• Partnering with 100 Black Men of Greater Lafayette to host the 12th annual Kuts
for Kids and Stuff a Backpack event. The event provided free haircuts and school
supplies to students ready to go back to school. Attendees also learned more about
the Connect2Compete program to bring Internet access to low-income children
and families.

AUTOMOTIVE WOMAN
OF THE YEAR

COX AUTOMOTIVE DIVERSITY INITIATIVES

In 2016, Cox Automotive presented the
11th annual Barbara Cox Automotive
Woman of the Year Award to Jenell Ross,
president of Bob Ross Auto Group
located in Centerville, Ohio. This honor is
awarded to a woman who demonstrates
business leadership and community
advocacy as well as a commitment to
advancing the automotive industry. Ross
is the only African-American woman
owner of Buick-GMC, Mercedes-Benz,
Alfa Romeo and Fiat dealerships. She is
also the first African-American and the
second woman to serve as chair of the
American International Automobile Dealers Association.

• Launching the second cohort of management trainees in OnRamp, a rotational
management-training program for diverse, early-career talent from colleges and
universities across North America.

NOTEWORTHY PROGRAMS AND RECENT ACCOMPLISHMENTS INCLUDE:

• Partnering with Band of Coders, a software and mobile app development company,
Cox Automotive hosted its first “Girls Academy” coding “boot-camp” in an effort
to bridge the technology gender gap. The one-day event introduced daughters of
Technology team members to the basics of coding while encouraging them to solve
community challenges with technology.
• Creating the Rising Star Award in partnership with the National Association of Minority
Automobile Dealers to recognize an external automotive up-and-comer under the age
of 40 who is making swift and significant moves in the automotive industry.
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Cox Media Group
partners with the
National Association
of Black Journalists
(NABJ), National
Association of Hispanic
Journalists (NAHJ),
and National Lesbian
and Gay Journalists
Association (NLGJA)
to sponsor conventions,
job fairs and more.
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COX PEOPLE / EMPLOYEE ASSISTANCE

Employee Assistance
We all do our best to prepare for the future. But when the unthinkable
happens, some of us may find ourselves needing more help than we
ever expected. Cox understands this, and through the Cox Employee
Relief Fund, we have created a lifeline of support for when our
employees need it most. We also offer assistance to meet other life
challenges, such as helping fund a child’s college education.
HOPE FOR EMPLOYEES, FROM EMPLOYEES
COX EMPLOYEE RELIEF FUND (CERF)
Cox employees often say that they think
of their coworkers as family – and their
actions never spoke louder than in the
immediate aftermath of Hurricane Katrina
in 2005. Within 72 hours of the storm, we
established the Cox Employee Disaster
Relief Fund as a 501(c)(3) organization
to assist employees impacted by the
hurricane. A source of hope for Cox
employees facing hardship was born,
funded primarily by donations from Cox
leaders and fellow employees.
Today, the Cox Employee Relief Fund
(CERF) provides financial assistance
to employees and their families in need.
Recipients are not just those recovering

from a natural disaster, but also include
those impacted by the loss of an immediate
family member, or severe injury or illness
not covered by insurance. To date, the fund
has distributed over $7 million to more
than 2,500 employees.
A few of those stories of caring include:
• Bette Harrison is retired from Cox Media
Group. After her husband became ill,
she could no longer afford their apartment, but could not pay the cost of
moving and securing a new residence.
CERF assisted her with resources for
her security deposit, furniture, moving
expenses and food.
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• Tamy Cisero’s son was involved in an
accident while away at college, and,
tragically, he succumbed to his injuries
the next day. CERF assisted Tamy, a
Cox Enterprises employee, with travel
and lodging expenses.
• Echoing the nonprofit’s origins, in 2016
CERF helped some 245 employees
in the aftermath of Louisiana’s worst
flooding since Hurricane Katrina, with
some $1.2 million in assistance distributed. CERF staff, in conjunction with
field HR partners on the ground, worked
tirelessly to assist area employees and
their families.

BOB LEFF
The wife of Bob Leff, a Cox Business field
tech at Cox Communications in Southern
California, had suffered from psoriatic
arthritis and non-Hodgkin’s lymphoma
for more than seven years. After years of
suffering from the painful and debilitating
condition, she sought treatment at the
Mayo Clinic in Rochester, Minnesota.
Bob and the family received assistance
for the cost of travel and lodging while
she was treated.

JOSE NIETO
Cox Automotive employee Jose Nieto
and his wife Rae received assistance
when CERF funds helped them purchase
a modified van to transport their wheelchair-bound daughter, Stephanie.

MAKING HOLIDAYS BRIGHTER

SEASON FOR SHARING
To help make their holiday season
brighter, the Season for Sharing program
assists Atlanta-based Cox employees and
their families who are experiencing financial
hardships. Employees are encouraged to
apply for themselves, a family member or
a colleague, and checks for up to $500
are mailed in mid-December to help
cover holiday expenses.
Now in its 17th year, the Season for
Sharing program has provided support
to more than 2,500 Cox employees
and their families. The 2016 program
granted over $197,000 in assistance
to 540 employees.

ACT FOR TOMORROW: INVESTING IN THE NEXT GENERATION
JIM KENNEDY SCHOLARSHIP FUND

For Jim Kennedy, helping children of
Cox employees realize their college
dreams is an important priority. In
2008, he personally established the
Jim Kennedy Scholarship Fund. Now
in its eighth year, the Fund annually
awards ten $10,000 scholarships
to high school seniors with a parent
or guardian who is a nonexecutive
employee and has worked full-time
at a Cox company for at least three
years. An independent committee
selects recipients based on financial

need and demonstrated commitment
to personal development. The scholarship is automatically renewed for up
to three additional academic years,
reaching a total value of $40,000,
provided the student continues to
meet established criteria.
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COX BUSINESS / COX ENTERPRISES

Cox Enterprises
Cox Enterprises is a private, family-owned communications, automotive services and media company
with more than $20 billion in 2016 revenues and nearly 60,000 employees globally.
Nearly 120 years ago, company founder
James M. Cox astutely saw the importance
of the emerging media of the era – newspapers and later, radio and television.
He began the company with the purchase
of a single newspaper in Dayton, Ohio
and went on to launch the first television
station in the South – WSB-TV.
Today, Cox continues to connect people,
whether through digital news and information, high-speed Internet access or
automotive solutions. The company’s
major consumer-facing brands include
newspapers like The Atlanta JournalConstitution and WHIO-TV in Dayton, Ohio.
Cox Communications, the third-largest
cable provider in the nation serves more
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ACCELERATING INNOVATION
In 2015, Cox Enterprises announced a
partnership with Techstars, an internationally recognized accelerator that boosts
entrepreneurs’ early-stage business and

product development efforts through
focused education, mentorship and funding.
Alex Taylor, president and chief executive
officer, wanted to support entrepreneurs
and encourage innovative ideas in Atlanta’s
emerging start-up ecosystem. The city,
with its educated, diverse and growing

population, has the potential to be a major
hub for tech innovation but lacked a global
accelerator program.

$20 billion

One year later, Techstars Atlanta welcomed
its first class of 10 companies from a global
pool of applicants. For 90 days, the founders
worked in a creative space in the heart
of midtown Atlanta where they received
expert counsel and support from a network
of more than 100 local mentors, including
dozens of Cox employees. The program
concluded with a Demo Day presentation
during which the founders pitched their
companies to Cox executives and a crowd
of more than 800 at Atlanta’s famed
Tabernacle. The next class begins in August
2017. Through this partnership, Cox will
catalyze further connections, innovation
and economic growth in Atlanta.

60,000

CELEBRATING A RICH HISTORY –
AND A BRIGHT FUTURE
Our story as a company began nearly
120 years ago, and new chapters are still
being written as we continue to evolve
and grow our businesses and transform
our products and services. To share that
story in a new and compelling way, in 2016
we opened a state-of-the-art Discovery
Center in the lobby of the Central Park
building of our Atlanta Campus.
The Center’s high-tech exhibits are
designed to capture the full spectrum
of our company’s story – past, present
and future. Historical displays trace our
origins back to Governor Cox’s purchase
of the Dayton Evening News in 1898
and continue through our expansion

annual revenues

employees

119-year
heritage

6 million

customers served by
Cox Communications

#1

rank among third-party
car shopping sites
(Autotrader)

60

radio stations owned
by Cox Media Group

and diversification in the decades that
followed. The Center offers insider details
and news about Cox businesses today,
and includes interactive features that
invite employees to share their voices
and experiences with those of other Cox
employees. The Center’s features and
content can also be accessed by employees online. So now, all 60,000 of our team
members – across the country and across
the world – can deepen their understanding
of Cox operations, heritage, values and
plans for continued progress.
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COX BUSINESS / COX COMMUNICATIONS

Cox Communications
Cox Communications is a broadband communications and entertainment company, providing
advanced digital video, Internet, telephone and home security and automation services over
its own nationwide IP network.

THE LARGEST PRIVATELY
HELD TELECOMMUNICATIONS
COMPANY IN THE U.S.
Cox serves approximately 6 million
residences and businesses. Cox Business is a facilities-based provider of voice,
video and data solutions for commercial
customers, and Cox Media is a fullservice provider of national and local
cable spot and digital media advertising.
Cox is known for its pioneering efforts in
cable telephone and commercial services,
industry-leading customer care and outstanding workplaces. The company is
growing rapidly. Cox Business hit its goal
of $2 billion in revenue in 2016, just six
years after it became the first cable operator to achieve $1 billion in revenue.
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This growth is the product of deep and
strategic investments into customer
experience over the past two years,
leading to improvements that include
better picture quality, faster speeds
and a focus on bundled services.
Extending our vision to become the most
trusted provider of communication and
entertainment services in America, we
introduced the Homelife brand in 2015,
establishing Cox in the home security
and automation market with a peace-ofmind promise to customers.

6 million

customers nationwide

$15 billion

invested in infrastructure
upgrades since 2006

34

customer service awards
received from J.D. Power
and Associates

2 in 3

CCI customers receive
multiple Cox products

MARKETS
• Phoenix, Arizona

• Lafayette, Louisiana

• Tucson, Arizona

• New Orleans, Louisiana

• Fort Smith-Fayetteville, Arkansas

• Omaha, Nebraska

• San Diego, California

• Las Vegas, Nevada

• Orange County, California

• Providence, Rhode Island

• Santa Barbara, California
• Hartford, Connecticut

• Norfolk-Portsmouth-Newport
News, Virginia

• Gainesville-Ocala, Florida

• Fairfax, Virginia

• Pensacola-Fort Walton, Florida

• Roanoke, Virginia

• Macon, Georgia

• Sun Valley, Idaho

• Topeka, Kansas

• Cleveland, Ohio

• Wichita-Hutchinson, Kansas

• Oklahoma City, Oklahoma

• Baton Rouge, Louisiana

• Tulsa, Oklahoma

Recognized
Operator
for Women

Women in Cable
Telecommunications

More than
250,000

people connected to the Internet
through Cox’s Connect2Compete
low-income broadband program
for families

100x faster

G1GABLAST compared
to average U.S. broadband

Top 50
Companies
for Diversity
DiversityInc
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COX BUSINESS / COX AUTOMOTIVE

Cox Automotive
Cox Automotive is transforming the way the world buys, sells and owns cars with industry-leading
digital marketing, retail, financial and wholesale solutions for consumers, dealers, manufacturers
and the overall automotive ecosystem worldwide.

THE COX AUTOMOTIVE FAMILY
Cox Automotive is a family of brands
that improve the experience of buying,
selling and owning cars. Our brands
include familiar names and industry
leaders such as Autotrader®, Kelley Blue
Book®, Manheim®, Dealer.com® and
Dealertrack®. Together, our more than
25 brands provide a comprehensive set
of services, software and solutions on the
lot, in the store and online.
We are involved in some way in three out
of every four vehicle transactions in North
America, and we are quickly expanding
our influence on the increasing number
of cars bought and sold around the world.

64 | 2016 CORPORATE SOCIAL RESPONSIBILITY REPORT

We don’t build cars, but we help our clients
and their customers with practically
everything else after vehicles roll off the
production line or enter the pre-owned
marketplace. We help dealers identify,
acquire and finance the right inventory;
transport and recondition vehicles for
sale; plan, price and market cars in the
showroom and online; schedule service
appointments and follow-ups with past
customers; and make the in-store sales
experience smooth, quick, and trustworthy. And we give car buyers the tools
they need to shop smarter and find the
perfect car.

34,000

DIVISIONS
MEDIA SOLUTIONS GROUP
Marketing to 34 million car shoppers to help dealers dominate their markets while
helping shoppers find their perfect car

team members

• Autotrader

global locations

• Dealer.com

• Kelley Blue Book

INVENTORY SOLUTIONS GROUP
Expediting and improving inventory acquisition to retail ready
• Alliance Inspection
Management

40,000

• DealShield

• Ready Logistics

auto dealer clients

• Manheim

• RMS Automotive

100+ countries
and 6 continents

• Central Dispatch
RETAIL SOLUTIONS GROUP
Helping dealers streamline the online to in-store experience and improve
dealership operations
• HomeNet

• VinSolutions

• vAuto

• Xtime

FINANCIAL SOLUTIONS GROUP
Providing dealers lending solutions and the capital they need to grow their business
• NextGear Capital
INTERNATIONAL
Empowering clients around the world with digital marketing, retail, financial and
wholesale solutions
• AutoStreets

• Manheim International

• BitAuto

• Manheim Retail Services

• Dealer-Auction.com

• Modix

• Incadea

• Motors.co.uk

• Jingzhengu

• RMS Automotive

• Mahindra First Choice

200+

served by Cox Automotive
brands

28 countries

with physical operations

$57 billion

annually in transactions
at Manheim facilities

125+

physical and on-the-go
mobile Manheim locations

73%

of all car shoppers are
reached by Autotrader
and Kelley Blue Book
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COX BUSINESS / COX MEDIA GROUP

Cox Media Group
Cox Media Group is an integrated broadcasting, publishing,
direct marketing and digital media company operating in more
than 20 markets.

COX MEDIA GROUP OPERATIONS
NEWSPAPERS
Six daily and more than a dozen non-daily,
award-winning newspapers in four major
U.S. markets that reach more than 3.5 million print and online readers weekly and
offer digital and direct mail marketing
solutions for advertisers.
RADIO
More than 60 award-winning news
and music radio stations in 11 markets
that entertain and inform 14 million
listeners weekly.
TELEVISION
14 award-winning TV stations and one
local cable channel that reach 31 million
viewers in 10 markets weekly.
DIGITAL
More than 100 award-winning print and
broadcast media brands available on
any mobile device, as well as more targeted digital marketing products and

services – like Dawg Nation, SEC Country,
Hookem.com and AII22 – that drive results.
Cox Media Group invests in diverse digital
businesses that provide compelling content for our consumers and competitive
products and services for our advertisers.
Beyond our hundreds of media properties, our portfolio includes the national
advertising rep firm CoxReps, and Gamut
and Videa, which offer digital marketing
solutions for customers.
Fans 1st Media, a group of national
digital startups that include Rare.us,
RareCountry.com, Clark.com and
Altdriver.com, draws more than 60 million
visits each month and is positioned for
major growth in the coming years. The
sites publish quality content and distribute
it across the broad spectrum of social
platforms where readers get news,
information and entertainment.
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Also in 2016, Cox radio stations earned
eight nominations for the National
Association of Broadcasters Marconi
Radio Awards, taking home three wins.
Consistent nominations for this prestigious
award serve as a testament to CMG
professionals’ commitment to informing,
inspiring and entertaining their audiences.
• 2016 Medium Market Station of the
Year: K99.1 FM in Dayton, Ohio
• 2016 Country Station of the Year:
The New 93Q in Houston, Texas
• 2016 News Talk Station of the Year:
KRMG AM in Tulsa, Oklahoma

52 million

Americans reached
by CMG weekly

100+

digital sites and services
owned by CMG

14

CMG broadcast
television stations

19

daily and non-daily
publications

3

MARKETS
• Athens, Georgia

• Memphis, Tennessee

• Atlanta, Georgia

• Miami, Florida

• Austin, Texas

• Orlando, Florida

• Boston, Massachusetts

• Palm Beach, Florida

• Charlotte, North Carolina

• Pittsburgh, Pennsylvania

• Dayton, Ohio

• San Antonio, Texas

• Houston, Texas

• Seattle, Washington

• Jacksonville, Florida

• Tampa, Florida

• Long Island, New York

• Tulsa, Oklahoma

2016 Marconi Radio Awards

20+

media markets reached

31 million
TV viewers

3.5 million+

newspaper readers

14 million
radio listeners
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Learn More

APPLY FOR A GRANT
The James M. Cox Foundation
considers applications for
capital campaigns and special
projects in communities
where the company operates.
For more information, visit
www.coxfoundation.com

NOMINATE A COX
CONSERVES HERO
Do you know someone who
has helped to create, protect
or care for an outdoor place
available for relaxation or
recreation? Cox Conserves
and The Trust for Public Land
wants to recognize environmental volunteers. To confirm
that the program is available
in your area, determine
eligibility and check the
nomination deadline, visit
www.coxconservesheroes.com
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DONATE TO COX
EMPLOYEE RELIEF FUND
Help us help Cox employees
when they need it most by
donating to the Cox Employee
Relief Fund (CERF).
www.coxrelief.com

CONTACT US
csr@coxinc.com

6205-A Peachtree Dunwoody Rd NE
Atlanta, GA 30328
www.CoxCSRReport.com

